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2. In re Bond, 910 F.2d 831, 15 USPQ2d 1566 (Fed. Cir. 1990). 

3. KSR Int'l Co. v. Teleflex Inc., 127 S. Ct. 1727 (U.S. 2007) . 

4. ACS Hospital Systems Inc. v. Montefiore Hospital, 732 F.2d 1 572 (Fed. Cir. 1 984). 

5. Seasonics v. Aerosonic Corp., 38 USPQ 2d 1 551 , 1 554 (1 996). 

6. Orthopedic Equipment Co. v. United States, 702 F.2d 1005 (Fed. Cir. 1983). 
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B. UNITED STATES STATUTES CITED 

1 . 35 United States Code § 1 03 

C. PATENTS AND PATENT PUBLICATIONS CITED 

1 . United States Patent Application Pub. No. 2003/0054888, to Walker, et al. 

2. United States Patent Application Pub; No. 2003/001 6779, to Roll, et al. 

3 . United States Patent No. 6,33 1 , 1 43, to Yoseloff, et al. 
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D. SECONDARY SOURCES CITED 

1 . File Wrapper for United States Patent Application Serial Number 09/759,0 1 3 for "Search 
Engine Providing an Option to Win the Item Sought" (subject of current appeal). 

2. Manual of Patent Examining Procedure (MPEP) §§2143-2143.03. 



IL REAL PARTY IN INTEREST 

The real party in interest in this appeal is PickaPin.com of Bronx, NY. Scott Clark of 
New York, New York, Armen Djourian, of New York, New York and Moujan Vahdat of New 
York, New York are the inventors and have assigned an interest to PickaPin.com in the invention 
that is currently subject to appeal. The assignment to PickaPin.com is recorded with the United 
States Patent and Trademark Office at Reel/Frame 019348/0373. 

III. RELATED APPEALS AND INTERFERENCES 

On September 26, 2005, in response to an Office Action dated June 27, 2005 finally 
rejecting all of the then-pending claims, Applicant filed a Notice of Appeal and a Request for a 
Pre-Brief Appeal Conference. On December 13, 2005, a Notice of Panel Decision from Pre- 
Appeal Brief Review maintained the rejection of claims 1-30. On February 27, 2006, Applicant 
filed a Request for Continued Examination (RCE) and Amendment. The Office Action dated 
June 27, 2005, Applicant's Pre-Appeal Brief Request for Review, the Notice of Panel Decision 
from Pre-Appeal Brief Review are appended in Appendix III. 

Applicant is unaware of any other prior appeal, pending appeal, judicial proceeding, or 
interference proceeding which may be related to, directly affect, be directly affected by, or have 
a bearing on the Board's decision in this proceeding. 

IV. STATUS OF CLAIMS 

Claims 1, 10, 15 and 21-22 were last amended in the Response and Amendment dated 
February 27, 2006. Claims 31-36 were added in the Response and Amendment dated February 



6 



27, 2006. Claims 1-36 are pending in the application and stand finally rejected under 35 U.S.C. 
§ 1 03 by the Examiner in the Office Action dated May 21 , 2007. 

The Amendment dated February 27, 2006 and Final Rejection dated May 21, 2007 are 
attached in Appendix 11. 

V. STATUS OF AMENDMENTS 

No Amendment has been filed subsequent to the Final Office Action dated May 21, 2007. 
Applicants consider the claims listed in Appendix I to be the claims at issue in this appeal. 

VI. SUMMARY OF CLAIMED SUBJECT MATTER 

There are eight independent claims in the present application, Claim 1, Claim 10, Claim 
15, Claims 21-22, Claim 33 and Claims 35-36. A brief summary of each independent claim is 
discussed below, with reference being made to the specification of the presently appealed 
application. A copy of the claims can be found in Appendix I. 

Claim 1 provides for a method for providing a game of chance related to a user's 
acquisition of a selected product. In particular. Claim 1 recites: 

1 . A method of providing a user with a game of chance, the method comprising the steps of: 
receiving electronic signals from a user system representing search 

parameters descriptive of a product; (e.g., paragraph [0031], Fig. 2a, 
elements 203 and 205) 
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retrieving at least one product information from at least one database storing 

third-party retail vendor product information; (e.g., paragraph [0031], Fig. 
2a, element 206) 

transmitting electronic signals to the user system representing product information 
and associated prices; (e.g., paragraph [0031], Fig. 2a, element 207) 

automatically providing the user with an option to play a game to win a selected 
product (e.g., paragraph [0031], Fig. 2a, element 208) from said product 
information without the user first making any payment or requesting the 
option; (e.g., paragraph [0032], Figs. 2a and 2b, element 210) 

electronically calculating a probability of wining the selected product by the 
user; (e.g., paragraph [0032], Fig. 2b, element 214) 

electronically generating a pseudo-random outcome corresponding to the 
calculated probability of winning; (e.g., paragraph [0032], Fig. 2b, 
element 215) and 

in response to a winning pseudo-random outcome, (e.g., paragraph [0032], Fig. 
2b, element 216) purchasing the selected product for the user from the 
third-party retail vendor, (e.g., paragraph [0032], Fig. 2b, element 218). 

Claim 3 provides a method step for providing the results of the pseudo-random outcome 
of a game of chance to a user by displaying a user-chosen number with a comparison number. 
Claim 3 particularly recites: 
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3. The method of claim 1, wherein the pseudo-random outcome is indicated by displaying a 
user-chosen number and a comparison number, (e.g., paragraphs [0008, 0055-0058]) 
such that a winning outcome is indicated by displaying a comparison number that 
matches the user-chosen number, and a losing outcome is indicated by displaying a 
comparison number that does not match the user-chosen number, (e.g., paragraphs [0008, 
0058]). 

Claim 6 provides a method step permitting a user to increase their odds of winning a 
game of chance, and recites: 

6. The method of claim 1 , comprising providing the user with an opportunity to increase the 
chances of winning by performing a task for which a third party provides compensation, 
(e.g., paragraph [0094]). 

Claim 1 0 provides for an altemative embodiment of the present invention where a user is 
given the option of purchasing the desired product outright, or winning the product through a 
game of chance. Claim 10 recites: 

10. A method of providing a user with a game of chance, the method comprising: 

receiving electronic signals from a user system representing at least one search 
parameter descriptive of a product; (e.g:, paragraph [0031], Fig. 2b, 
element 215) 

retrieving at least one product information from at least one database storing 

third-party retail vendor product information; (e.g., paragraph [0031], Fig. 
2a, element 206) 
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transmitting electronic signals to the user system representing at a least one 
product, a price of the product and a third-party retail vendor of the 
product; (e.g., paragraph [0031, 0053], Fig. 2a, element 207) 

automatically transmitting electronic signals representing at least a first option for 
the user to play a game (e.g., paragraph [0031], Fig. 2a, element 208) to 
win the product without the user first making any payment or requesting 
the first option, and a second option to purchase the product; (e.g., 
paragraphs [0025, 0031], Fig. 2a, element 209) 

if the user chooses to play the game (e.g., paragraph [0031], Fig. 2a, element 
210): 

electronically calculating a probability of winning the product by the user; 

(e.g., paragraph [0032], Fig. 2b, element 214) 
electronically generating a pseudo-random outcome corresponding to the 

calculated probability of winning; (e.g., paragraph [0032], Fig. 2b, 

element 214) and 

in response to a winning pseudo-random outcome, (e.g., paragraph [0032], Fig. 
2b, element 216) purchasing the product for the user from the third-party 
retail vendor; (e.g., paragraph [0032], Fig. 2b, element 218) and 

if the user chooses to purchase the product instead of playing the game (e.g., 
paragraph [0031], Fig. 2a, element 209): 

directing the user to a web site which sells the product, (e.g., paragraph [0054]). 
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Claim 1 5 provides for an alternative embodiment of the present invention where a 
response to a user's inquiry regarding a product is predicated on a user provided search 
parameter. Claim 15 recites: > 
15. A method of providing a user with a game of chance, the method comprising: 

receiving electronic signals from a user system representing at least one search 
parameter descriptive of a product; (e.g., paragraph [0031], Fig. 2a, 
elements 203 and 205) 
retrieving at least one product information from at least one database storing 

third-party retail vendor product information; (e.g., paragraph [0031], Fig. 
2a, element 206) 

transmitting electronic signals to the user system representing a plurality of 
different third-party retail vendors and associated prices charged 
by each of said different third-party retail vendors for products 
identified in response to said at least one search parameter; (e.g., 
paragraph [003 1 ], Fig. 2a, element 206) 

automatically transmitting electronic signals to the user system representing an 
option to play a game to win a selected one of said products without the 
user first making any payment or requesting the option; (e.g., paragraph 
_ [003 1 ] , Fig. 2a and 2b, element 2 1 0) and 

if the user chooses to play the game: (e.g., paragraph [0031], Fig. 2a, element 
209) 

electronically calculating a probability of winning said selected one product by 
the user; (e.g., paragraph [0031], Figs. 2a and 2b, element 210) 
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electronically generating a pseudo-random outcome corresponding to the 
calculated probability of winning; (e.g., paragraph [0032], Fig. 2b, 
elements 214 and 2 1 5) and 

in response to a winning pseudo-random outcome, (e.g., paragraph [0032], Fig. 
2b, element 216) purchasing said selected one product from a 
corresponding third-party retail vendor for the user, (e.g., paragraph 
[0032], Fig. 2b, element 218). 

Claim 21 provides for an alternative search result embodiment. Claim 21 recites: 
A method of providing a user with a game of chance, the method comprising: 

receiving electronic signals from a user system representing at least one search 
parameter descriptive of a product; (e.g., paragraph [0031], Fig. 2a, 
elements 203 and 205) 

searching for products matching said at least one search parameter; (e.g., 
paragraphs [003 1 , 0035], Fig. 2a, element206) 

transmitting electronic signals to the user system representing a plurality of 
third-party retail vendors and associated prices charged by each of 
said third-party retail vendors for products identified in response to 
said at least one search parameter, each of the products identified being 
offered for sale on a corresponding web site of each third-party 
retail vendor; (e.g., paragraphs [0031, 0053], Fig. 2a, element 207) 

automatically transmitting electronic signals to the user representing an option to 
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play a game (e.g., paragraph [003 1], Fig. 2a, element 208) to win a 
selected one of said products without the user first making any payment or 
requesting the option; (e.g., paragraphs [0025, 0031], Fig. 2a, element 

209) and 

if the user chooses to play the game (e.g., paragraph [0031], Fig. 2a, element 

210) : 

electronically calculating a probability of winning said selected one 

product by the user; (e.g., paragraph [0032], Fig. 2b, element 214) 

electronically generating a pseudo-random outcome having a probability 
corresponding to the calculated probability of winning; (e.g., 
paragraph [0032], Fig. 2b, elements 214 and 215) and 
in response to a winning pseudo-random outcome, (e.g., paragraph [0032], Fig. 

2b, element 216) purchasing said selected one product from a 

corresponding third-party retail vendor for the user, (e.g., paragraph 

[0032], Fig. 2b, element 218). 

Claim 22 provides for an alternative embodiment of the present invention with another 
method for allowing a user to play a game of chance to win a desired product. Claim 22 recites: 
22. A method for providing a user an opportunity to win a product or service by playing a 
game of chance without buying the product or service and without paying a fee to play, 
comprising the steps of: 

enabling the user to submit a search query associated with a type of product or 
service; (e.g., paragraph [0031, 0034], Fig. 2a, element 204) 
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conducting a search in a database for a third-party retail vendor product or service 
that satisfies the search query; (e.g., paragraph [0031], Fig. 2a, element 
206) 

automatically presenting a result of the search to the user, including at least one 

product or service offered for sale by said third-party retail vendor 

retrieved from the database, along with an option to play the game; 

(e.g., paragraph [0031], Fig. 2a, element 207) 
enabling the user to select the product or service that he wants to win; (e.g., 

paragraphs [003 1 , 0033], Fig. 2a, element 208) 
determining the user's chance of winning the selected product or service; 

(e.g., paragraph [0032], Fig. 2b, element 214) 
generating an outcome for each play of the game that corresponds to the user's 

chance of winning; (e.g., paragraph [0032], Fig. 2b, element 215) and 
displaying the outcome of the game to the user, (e.g., paragraph [0032], Fig. 2b, 

element 217). 

Claim 30 provides an embodiment of the present principles where the probability of 
winning a product or service is increased in response to a user participating in a particular 
sponsored survey. Claim 30 specifically recites: 

30. The method for providing a user an opportunity to win a product or service of claim 29 
wherein the user can increase the probability of winning the product or service by 
participating in an online survey for an advertising sponsor, (e.g., paragraph [0094]). 
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Claim 33 provides for an alternative embodiment of the present invention wherein the 
invention is directed to generating traffic through a website. Claim 33 recites: 
33. A method for increasing user traffic to a search engine website, comprising: 

receiving a search query firom a user system interacting with a search webpage of the 

website, the search query defining a desired product for the user; (e.g., paragraph 
[003 1 ], Fig. 2a, elements 204 and 205) and 

transmitting a results webpage to the user system, the results page including at least one 
link for redirection to a third party vendor website where the user system can 
interact with at least one webpage to purchase a corresponding product (e.g., 
paragraph [003 1 ], Fig. 2a, element 209) and further including in the same 
webpage a play link corresponding to said third party vendor link for redirection 
to a webpage which allows the user to play a game of chance to win the product 
corresponding to the third party website redirection link (e.g., paragraphs [0031, 
0043], Fig. 2a, element 209). 

Claim 35 provides for an embodiment of the present invention reciting an altemative 
method for generating traffic through a website. Claim 35 recites: 
35. A method for increasing user traffic to a search website, comprising: 

providing a search webpage containing a search interface for a user to submit a search 
query for a product; (e.g., paragraphs [003 1, 0043-0044], Fig. 2a, elements 204 
and 205) 

receiving a search query fi-om a user employing said search webpage; (e.g., paragraph 
[0031], Fig. 2a, element 204) 
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searching third party websites by reference to said query; (e.g., paragraph [0031], Fig. 2a, 
element 206) 

retrieving product information and corresponding price from said third party websites for 
at least one products satisfying said query; (e.g., paragraph [0031], Fig. 2a, 
element 206) 

providing a game of chance in response to a user selection of the link to win the product; 

(e.g., paragraph [0031], Fig. 2a, element 208) and purchasing the product from the 

third party for the user response to a favorable outcome in said game; 

(e.g., paragraph [0032], Fig. 2b, element 218) 
transmitting at least one results webpage to the user, the results webpage including at 

least one link for the product information, a corresponding price, a link to the 

third party website, (e.g., paragraph [0054]) and a link to win the 

product; (e.g., paragraph [0031], Fig. 2a, element 210) 
providing a game of chance in response to a user selection of the link to win the product; 

(e.g., paragraph [0031], Fig. 2a, elements 208 and 210) and 
purchasing the product from the third party for the user in response to a favorable 

outcome in said game, (e.g., paragraph [0032], Fig. 2b, element 218). 

Claim 36 provides for an alternative embodiment of the present invention having a 
product search website apparatus that permits a user to play a game of chance to win a desired 
product. Claim 36 recites: 

36. A product search website executing on a server storing a plurality of web pages, the 
website compromising: 
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a search page for a user submitting a query to the server for at least one product; 

(e.g., paragraph [0031], Fig: 2a, elements 204 and 205) 
a results webpage transmitted to the user, the results page including links to third party " 

website and a link to a play webpage of the website; (e.g., paragraphs [003 1 , 

0053-0055], Fig. 2a, element 207) 
a play webpage providing a game of chance for winning the product corresponding to a 

selected play link from the results webpage; (e.g., paragraphs [0031, 0053-0055], 

Fig. 2a, element 214) and 
a product win webpage to indicate a favorable outcome in said game of chance for said 

product, (e.g., paragraphs [0032, 0058], Fig. 9). 
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VII. GROUNDS OF REJECTION TO BE REVIEWED ON APPEAL 



The following summaries are derived from the Examiner's Final Office Action dated 
May 21, 2007 and Non-Final Office Action dated May 18, 2006, both of which are attached in 
Appendix 11. 

A. Whether Claims 1, 2, 7-10, 12-15, 17-25, 27 and 31-36 are unpatentable under 35 
U.S.C. § 103 over Walker in view of Roll 

The Examiner rejected claims 1, 2, 7-10, 12-15, 17-25, 27 and 31-36 under 35 U.S.C. § 
103(a) as being unpatentable over United States Patent Application Pub. No. 2003/0054888, to 
Walker, et ai, (hereinafter, referred to as "Walker") in view of United States Patent Application 
Pub. No. 2003/0016779, to Roll, et al (hereinafter, referred to as "Roll"). The Examiner opined 
that Walker discloses the claimed invention except for retrieving product information from a 
database storing third party retail vendor product information. {See, Final Rejection Page 3, first 
paragraph). The Examiner argued that "it would have been obvious at to a person of ordinary 
skill in the art at the time the application was made, to know that Walker would use the Roll 
system." (Non-Final Office dated May 1 8, 2006). 

B. Whether Claims 3-5 and 29 are unpatentable under 35 U.S.C. § 103 over Walker in 
view of Roll and Yoseloff 

Claims 3-5 and 29 stand rejected by the Examiner under 35 U.S.C. § 103(a) as being 
unpatentable over Walker in view of Roll, in further view of United States Patent No. 6,331,143, 
to Yoseloff, et al, (hereinafter referred to as "Yoseloff). The Examiner stated that "Yoseloff 
teaches about a system where a player selects a number and the system generates a random 
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number, and a winning outcome is indicated if the user-chosen number..." See, Office Action of 
May 18, 2006, page 11, second paragraph. According to the Examiner, it would have been 
obvious to combine Yoseloff with Walker and Roll to generate the embodiments claimed in 
claims 3-5 and 29. Id, 

C. Whether Claims 6, 11, 16, 26 and 28 are unpatentable under 35 U.S.C. § 103 over 
Walker in view of Roll and Angles 

The Examiner rejected claims 6, 11, 16, 26 and 28 under 35 U.S.C. § 103(a) as being 
unpatentable over Walker in view of Roll, in further view of United States Patent No. 5,933,81 1, 
to Angles, et aL^ (hereinafter referred to as "Angles"). The Examiner stated that "Angles teaches 
a system where users are compensated for viewing sponsors' advertisements. See, Office Action 
dated May 18, 2006, page 13, third paragraph. The Examiner argued that "it would have been 
obvious to a person of ordinary skill in the art at the time the application was made, to know that 
users of the Walker system would be compensated for the viewing of selected sponsor's 
advertisements independently of the purchase of the advertised product or service as taught by 
Angles" Id, 

D. Whether Claim 30 is unpatentable under 35 U.S.C. § 103 over Walker in view of 
Roll, Angles and Yoseloff 

Claims 30 was rejected under 35 U.S.C. § 103(a) as being unpatentable over Walker, in 
view of Roll, Angles and Yoseloff The Examiner recognized that Walker "fails to teach 
wherein the user can increase the probability of winning the product or service by participating 
in an online survey for an advertising sponsor." See, Office Action dated May 18, 2006, page 14, 
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third paragraph. The Examiner stated that it would have been obvious "to know that sponsors 
would compensate users for viewing the sponsors' advertisements or for participating in the 
sponsors' online surveys." See, Office Action dated May 18, 2006, page 13, third paragraph. 

VIIL ARGUMENT 

A. Claims 1, 2, 7-10, 12-15, 17-25, 27, and 31-36 Are Patentable Over the Combination of 
the Prior Art Because There is No Motivation to Combine the References 

The Examiner rejected Claims 1, 2, 7-10, 12-15, 17-25, 27, and 31-36 under 35 U.S.C. § * 
103(a) as being unpatentable over Walker et aL, United States Patent Application Pub. No. 
2003/0054888 (hereinafter, referred to as "Walker") in view of United States Patent Application 
Pub. No. 2002/0016779 (hereinafter, referred to as "Roll"). 

The Examiner rejected independent claims 1, 10, 15, 21, 22, 33, 35 and 36 by applying 
the same arguments to each claim. Applicant respectfiiUy asserts that Claim 1 is representative 
of independent Claims 10, 15, 21, 22, 33, 35 and 36, and that these independent claims stand or 
fall together. Furthermore, Claims 2-9 and 31-32 depend from independent Claim 1, Claims 11- 
14 depend from independent Claim 10, Claims 16-20 depend from independent Claim 15, 
Claims 23-30 depend from independent Claim 22, and claim 34 depends from independent 
Claim 33. By virtue of their dependencies, Claims 2-9, 11-14, 26-20, 23-32 and 34, have at least 
all of the features and limitations as the Claims from which they depend, and, therefore, stand or 
fall with the claims from which they ultimately depend. 

The Examiner cited Walker as showing every element of each of the independent claims; 
however, the Examiner admitted that Walker does not expressly teach retrieving at least one 
product information from at least one database storing third-party retail vendor product 
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information. See, Office Action dated 5/18/2006, page 3. In the Examiner's view, "Roll teaches 
a system that provides a comparative and variable pricing system that allows users to place an 
Intemet search query for an item that said users have an interest and received back a comparative 
list of providers of said item." Id In addition, according to the Examiner, "Walker teaches third 
party manufacturers of products." Id, As a result, the Examiner opined that "it would have been 
obvious to a person of ordinary skill in the art at the time the application was made, to know that 
Walker would use the Roll system to display to users a list of different third-party providers 
vendors of users' selected products." Id, Accordingly, the Examiner concluded that the 
combination of references "would show to users the best third-party vendors' offers of products 
selected by users." Id 

In order for a claimed invention to be obvious, either alone or in view of a combination of 
references, three criteria must be met: 1) there must exist a suggestion or motivation to modify 
the reference or to combine reference teachings; 2) there must be a reasonable expectation of 
success; and 3) the prior art references, when combined, must teach or suggest all of the claim 
limitations. In re Vaeck 947 F.2d 488, 20 USPQ2d 1438 (Fed. Cir. 1991); MANUAL OF PATENT 
Examining Procedure § 2143-2143.03. 

Applicants respectfully submit that there is no motivation to combine the references. It is 
well settled that an obviousness rejection is improper unless the prior art relied upon suggests the 
proposed combination. See, In re Bond, 910 F.2d 831, 15 USPQ2d 1566 (Fed. Cir. 1990). 
Furthermore, the Supreme Court has recently reiterated that "a patent composed of several 
elements is not proved obvious by demonstrating that each of its elements was, independently, 
known in the prior art." See, KSR Int'l Co, v, Teleflex Inc, 127 S. Ct. 1727 (U.S. 2007) at 1741. 
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"[I]t can be important to identify a reason that would have prompted a person of ordinary skill in 
the relevant art to combine the elements in a way that the new invention does." Id, 

"Obviousness cannot be established by combining the teachings of the prior art to 
produce the claimed invention, absent some teaching or suggestion supporting the combination. 
Under section 103, teachings of references can be combined only if there is some suggestion or 
incentive to do so." ACS Hospital Systems Inc. v. Montefiore Hospital, 11>1 F.2d 1572, 1577, 221 
USPQ 929, 933 (Fed. Cir. 1984). 

Applicants respectfully submit that there is no rationale for the combination of Walker 
and Roll. In the present rejection, the Examiner stated, with respect to the combination of 
Walker in view of Roll that "it would have been obvious to a person of ordinary skill in the art at 
the time the application was made, to know that Walker would use the Roll system to display to 
users a list of "the best third-party vendors' offers of products selected by users." See, Office 
Action date May 2 1 , 2006, page 3 . 

The prior art references relied upon by the Examiner fail to provide any rationale for the 
combination asserted by the Examiner in rejecting the pending claims. The Examiner has further 
failed to provide any sort of rationale for the supposed obviousness to combine Walker and Roll. 
More specifically, the Examiner simply stated that "it would have been obvious to a person of 
ordinary skill... to know that Walker would be motivated to display to users a list of different 
third party vendors of user's selected products." See, Final Office Action dated May 21, 2006, 
page 8. 

Applicants respectfully submit that the proffered motivation is insufficient to support a 
prima facie case of obviousness. Walker discloses a system and method wherein an individual 
retailer can increase the excitement associated with the shopping experience. See, Walker, page 
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3, paragraphs [0022, 0041]. The increased excitement attracts a greater number of customers 
capable of purchasing items at the retail store. These customers, in turn, are induced to purchase 
some of the retail store's products, increasing the overall profitability of the retail store. See, 
Walker, page 2, paragraph [0022]. 

According to Walker, to increase the excitement associated with shopping, a customer 
has the option to win a product from a retail store outright for a small percentage of the item's 
cost. See, Walker, paragraph [0041]. Alternatively, a customer can apply the cost associated with 
winning the product as a credit towards the purchase of the desired item. See, Walker, paragraph 
[0096]. The product can be manufactured by a third-party, however, it must be offered for sale at 
the retail store for it to generate customer excitement, and in tum, increased profits. See, Walker, 
paragraphs [0092, 0096, 0106]. 

Roll discloses a method wherein a user utilizes a search engine to search multiple 
providers for a product by using a program which is accessed from the Internet. See, Roll, 
paragraphs [0036, 0037]. After searching for the product, the user receives a comparative list of 
retailers (or other entities) that offer the item as well as terms (i.e., the price) for the item. See, 
Roll, paragraph [0040]. The system, in tum, allows a user to purchase products and services from 
competing retailers. Id, 

L Roll teaches away from Walker 

Applicants respectfully submit that Roll teaches away from any combination with 
Walker. Therefore, a practitioner skilled in the art of online marketing would not be compelled 
to look to Roll to improve upon the shortcomings of Walker. The system of Walker results in 
increased profits for a single retail store, while Roll teaches a system that is designed for use by 
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multiple retailers which results in lower profits for the retailers via lowered prices to the 

consumer. Indeed, in describing the state of the art, Roll describes the typical use of pricing 

mechanisms as follows: 

"Heretofore, available pricing mechanisms are primarily designed to promote 
transactions within either a) the line of service of the entity providing the listing 
(e.g., web sites, insurance company websites, mortgage company web sites, 
insurance company web sites, retail stores and discount stores..." See, Roll, 
paragraph [0006], emphasis added. 

Roll also discloses the inherent flaws in such a system: 

"Users may use these various pricing mechanisms in an effort to find the best 
terms for the purchase of an item. However, the users' motivation can be in 
conflict with the motivation of the entity providing the pricing information, often 
the seller. The seller's motivation is oftentimes to maximize profit, which means 
conducting the highest number of transactions with the highest margin possible." 
See, Roll, paragraph [0007] . 

Roll explicitly describes the process taught by Walker as deficient. Id, Roll points out that 
a seller controlled system is designed to maximize profits for the seller, while still conducting the 
highest number of transactions possible. Id. Indeed, in light of the deficiencies of the system 
disclosed in Walker, one of the objects of Roll's invention is to "enable the purchase of products 
and services fi"om competing product/service providers." See, Roll, paragraph [0013], emphasis 
added. Accordingly, one of ordinary skill in the art would not be motivated to combine the two 
references because the references expressly teach away fi"om each other. In teaching away fi"om 
combination with the likes of Walker, Roll describes the primary features taught by Walker as 
deficient, and seeks to surmount the shortcomings by providing a system and method benefitting 
a different audience. See, Roll, paragraph [0007]. 

In addition, neither of the cited references provide any other motivation or incentive for 
the combination suggested by the Examiner. Therefore, the obviousness rejection could only be 
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the result of a hindsight view with the benefit of Applicant's specifications. This type of analysis 
is inappropriate: 

"To draw on hindsight knowledge of the patented invention, when the prior art 
does not contain or suggest that knowledge, is to use the invention as a template 
for its own reconstruction ~ an illogical and inappropriate process by which to 
determine patentability. The invention must be viewed not after the blueprint has 
been drawn by the inventor, but as it would have been perceived in the state of the 
art that existed at the time the invention was made." Seasonics v. Aerosonic 
Corp, 38 USPQ 2d 1551, 1554 (1996) (citations omitted). 

Accordingly, the combination advanced by the Examiner is not legally proper ~ on 

reconsideration the Examiner will undoubtedly recognize that such a position is merely an 

"obvious to try" argument. 

Under the circumstances, Applicants respectfully submit that the Examiner has 

succumbed to the "strong temptation to rely on hindsight." Orthopedic Equipment Co. v. United 

States, 702 F.2d 1005, 1012, 217 USPQ 193, 199 (Fed. Cir. 1983): 

"It is wrong to use the patent in suit as a guide through the maze of prior art 
references, combining the right references in the right way so as to achieve the 
result of the claim in suit. Monday morning quarter backing is quite improper 
when resolving the question of non-obviousness in a court of law." Id, 

Applicants submit that the only "motivation" for the Examiner's combination of the 

references is provided by the teachings of Applicant's own disclosure. No such motivation is 

provided by the references themselves. Therefore, the rejection should be withdrawn. 

ii. Walker would be inoperative if combined with Roll 

Applicants further assert that, if the references were combined using the rationale 
proffered by the Examiner, Walker would be rendered inoperative for its intended purpose. 
According to the Examiner, "it would have been obvious to a person of ordinary skill in the art at 
the time the application was made, to know that Walker would use the Roll system to display to 
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users a list of different third-party providers vendors of users' selected products." See, Office 
Action dated May 21, 2006, page 3. However, such a combination would result in a state where 
Walker competed with itself by offering products sold by the competition. Accordingly, the 
system of Walker would not operate as intended, by offering its products with the added 
incentive of a chance to win a product. Rather, it would allow users the opportunity to win a 
product without the benefit of a possible sale, which may go to the third party vendor. Indeed, 
the Examiner admitted that such a combination would show to users the best third-party offers of 
products selected by users. See, Office Action dated May 21, 2006, page 3. 

It is well settled that "if a proposed modification would render the prior art invention 
being modified unsatisfactory for its intended purpose, then there is no suggestion or motivation 
to make the proposed modification." Manual of Patent Examining Procedure § 2143.01 
(citing In re Gordon, 733 F.2d 900, 221 USPQ 1125 (Fed. Cir. 1984)). Since the Examiner's 
proposed modification of Walker in view of Roll would render Walker unsatisfactory for its 
intended purpose, there can be no motivation to combine the references. Therefore, the 
Examiner has failed to establish a prima facie case of obviousness and the rejections should be 
withdrawn. 

iii. The combination of Walker and Roll fails to render the claimed invention 
obvious 

Even if the combination of Walker and Roll is proper, the combined references do not 
disclose the present invention. The resulting system of Walker in view of Roll would result in a 
system that provides a user with the opportunity to win or directly purchase a particular product 
from the party offering the product for sale. In addition, the combination would allow third- 
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party vendors to compete with the individual retailer by offering the item directly to the user at a 
lower cost. 

More specifically, the Examiner contends that Walker teaches the purchase of a product 
form the third-party retail vendor. See, Office Action dated May 21, 2006, page 4. Applicants 
respectfully disagree. Walker does not allow a user to purchase a product firom a third-party 
vendor. Instead, if the user wins a product, the customer is charged a game fee and receives the 
item directly fi"om the offeror of the game. See, Walker, Abstract. 

In contrast, the present invention comprises an improved shopping search engine. See, 
Abstract. When a user enters criteria related to a specific product, the search engine displays one 
or more third-party web pages that offer the particular product for sale. See, Page 1, paragraph 
[0025]. When the results are displayed, the user has the option to attempt to win the prize via one 
or more games of chance. Id, Alternatively, the user can simply click on one of the third-party 
vendor's links and purchase the product. Id. Both options are available to the user fi-om one 
interface immediately after generating the appropriate search. If the user wins the product, the 
search engine purchases the product fi:*om the third-party vendor on behalf of the user. See, Page 
2, paragraph [0032]. As a result, the present invention does not directly offer products for sale. 

Thus, the present invention for the first time discloses a novel search engine with an 
option to win the item sought. This represents a vast improvement over the prior art. Further, 
the cited references neither teach nor suggest the novel and non-obvious features of this 
invention. 

Applicant, therefore, respectfiiUy requests the Board's withdrawal of the Examiner's 
§ 103(a) rejection of Claim 1. Furthermore, as claims 2-36 stand or fall with Claim 1, Applicant 
respectfijUy asserts that Claims 2-36 are patentable over the cited prior art references for at least 
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the same reasons as those discussed above for Claim 1, and respectfully request the Board's 
withdrawal of the Examiner's § 103(a) rejection of Claims 2-36. 

B. Claims 3-5 and 29 Are Patentable Over the Prior Art Because There is No Motivation 
to Combine the References and the Combination of References Fail to Teach Every 
Element of the Claims 

Claims 3-5 and 29 stand rejected by the Examiner under 35 U.S.C. § 103(a) as being 
unpatentable over Walker in view of Roll, in further view of Yoseloff, et ai. United States Patent 
No. 6,331,143. (hereinafter referred to as "Yoseloff). In the Office Action dated May 21, 2007, 
the Examiner asserted that the Yoseloff teaches a system for determining a winning game by 
generating a random number and displaying the resulting random number. See, e.g. Office 
Action May 18, 2006, page 11, second paragraph. 

Claims 3-5 depend fi-om independent claim 1, while claim 29 depends from independent 
Claim 22. Applicants respectfully reassert that independent Claims 1 and 22 are patentable over 
the cited prior art, as discussed above. Due to their dependencies on Claims 1 and 22, 
respectively, Claims 3-5 and 29 are patentable for at least the same reasons as Claims 1 and 22. 

The Applicant further asserts that Claims 3-5 and 22 are patentable over the combination 
of Walker, Roll, and Yoseloff because these three cited prior art references fail to teach, suggest, 
or render obvious in any way, all of the limitations of claims 3-5 and 29. 
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i. The combination of Walker, Roll and Yoseloff fails to render the claimed 
invention obvious 

Claims 3 and 29 recite similar elements, and were addressed together by the Examiner 
with a single argument. Claims 4 and 5 depend from claim 3, and, thus, stand or fall with Claim 

3. Claim 3 depends directly from Claim 1, and recites: 

"the pseudo-random outcome is indicated by displaying a user-chosen number and a 
comparison number, such that a winning outcome is indicated by displaying a comparison 
number that matches the user-chosen number, and a losing outcome is indicated by displaying a 
comparison number that does not match the user-chosen number." 

Applicants respectfiiUy assert that Walker, Roll and Yoseloff, taken singly, or in any 
combination, fail to remotely render obvious the features recited in Claim 3. 

Claim 3 recites the feature of indicating a winning or losing outcome by displaying a 
number for comparison to a user's chosen number. The matching of the comparison number to 
the user's number indicates the psuedo-random outcome "corresponding to the calculated 
probability of winning", as recited in claim 1. Applicants particularly draw the Board's attention 
to the fact that the comparison number is an element merely used for display, while the generated 
pseudo-random outcome recited in claim 1 is used to actually determine whether a user wins the 
game being played. 

In contrast, as cited by the Examiner {See, Office Action dated May 1 8, 2006), Yoseloff 
teaches a video numbers game, similar to a lottery. See, Yoseloff, column 3, Ins. 37-57, column 

4, Ins. 30-39. The numeric embodiment discussed by Yoseloff covers "a game which is similar to 
a daily numbers game... a single four digit number is selected by the player and a single four 
digit number is randomly selected by the microprocessor." See, Yoseloff, column 8, Ins. 35-43. 
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Under Yoseloff, the odds of a user winning the game are determined by the number of 
symbols or size of the number range from which the user may select. See, e.g. Yoseloff, column 
85 Ins. 37-42. Therefore, a user's odds of winning are fixed in relation to the preselected number 
of symbols. Yoseloff reiterates this point by stating "in the most preferred embodiment of the 
present invention, payout amounts for the basic numbers game are based solely on the 
probability of occurrence of each winning outcome without consideration for either the amount 
already wagered in the game or any other occurrence of a similar winning outcome" {See, 
Yoseloff, column 4, Ins. 55-60) and "[t]he present invention contemplates using one or more 
types of symbols to alter the odds and allow for progressive versions of the game. For example, 
the four ball example of the present invention could be played with two different ball colors in 
the set. Altematively, a much larger set of one type of symbols could be used." See, Yoseloff, 
column 9, Ins. 21-26. 

Therefore, Yoseloff teaches that the odds of winning are equal to the odds of two 
different symbol sets, or numbers, matching. In other words, the odds of wirming a game, 
according to the teachings of Yoseloff, the outcome of the game is not pseudo-random, it is 
random. As cited above, Yoseloff discloses that the odds of winning are determined by changing 
the number of possible combinations, and that the outcome is random. Thus, under Yoseloff, any 
display of the outcome is a display of a random outcome, and not a display indicating a pseudo- 
random outcome. Furthermore, the number generated by the processor in Yoseloff, which the 
Examiner equates to the comparison number of Claim 3, determines the outcome of the game. 

In contrast, Claim 3 recites that the displayed user-selected and comparison numbers 
indicate the pseudo-random outcome. Thus, the pseudo-random outcome is separate from the 
displayed numbers of Claim 3. According to the present principles, the odds of winning a 
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particular prize may be modified or tweaked based on the number of previous wins, the current 
prize budget, or the hke. See, Pages 3-4, paragraphs [0058-0094], It would be impossible to 
apply the fixed probabilities of Yoseloff to Claim 3 without significantly modifying the goals, 
process and results of Yoseloff or Claim 3. 

It would not be obvious to even a highly skilled practitioner of the art to use the number 
comparison taught by Yoseloff, singly, or in any combination with. Walker and Roll, to develop 
the display or the pseudo-random results recited in Claim 3. Similarly, Walker, Roll and 
Yoseloff fail to anticipate, suggest, or render obvious in any way, all of the elements of Claim 
29. 

Claims 4 and 5 depend directly fi-om claim 3, and by their dependencies, include all of 
the features and elements recited in claim 3. Therefore, claims 4 and 5 are patentably distinct and 
non-obvious over the cited combination of Walker, Roll and Yoseloff for at least he same 
reasons as clam 3. In light of such non-obviousness. Applicants respectfully solicit the Board's 
reversal of the Examiner's §103 rejection of Claims 3-4 and 29. 

C. Claims 6, 11, 16, 26 And 28 Are Patentable Over the Prior Art Because There is No 
Motivation to Combine the References and the Combination of References Fail to Teach 
Every Element of the Claims 

The Examiner rejected claims 6, 11, 16, 26 and 28 under 35 U.S.C. § 103(a) as being 
unpatentable over Walker in view of Roll, in further view of United States Patent No. 5,933,81 1, 
to Angles, et al. (hereinafter referred to as "Angles"). 

The Examiner asserts that "Angles teaches a system where users are compensated for 
viewing sponsors' advertisements (see column 16, Ins. 38-45). Therefore, it would have been 
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obvious... to know that users of the Walker system would be compensated for viewing of select 
sponsors' advertisements independently of the purchase of the advertised product or service... 
and these compensations would allow users to play games to win the sponsors' advertise 
products." See, Office Action dated May 21, 2007, page 13, third paragraph. 

i. The combination of Walker, Roll and Angles fails to render the claimed invention 
obvious 

Claim 6 depends from independent claim 1 , Claim 1 1 depends from independent Claim 

10, Claim 16 depends from independent Claim 15, and Claims 26 and 28 depend from 
independent Claim 22. Applicants respectfiilly reassert that independent claims 1, 10, 15 and 22 
are patentable over the cited prior art, as discussed above, and that Claims 6, 1 1, 16, 26 and 28 
are patentable for at least the same reasons as Claims 1, 10, 15 and 22 due to their dependencies 
on the respective patentable independent claims. 

Applicants ftirther assert that the combination of Walker, Roll and Angles fails to render 
obvious all of the elements of Claims 6, 11, 16, 26 and 28. Claim 6 is representative of Claims 

11, 16, 26 and 28. The cited prior art references particularly fail to teach, suggest, or in any way 
render obvious, at least the element of "providing the user with an opportunity to increase the 
chances of winning by performing a task for which a third party provides compensation" as 
recited in Claim 6. 

The Examiner appears to have equated paying a user for viewing an advertisement, as 
taught by Angles, with increasing a user's chance of winning in exchange for performing a task, 
as recited in Claim 6. Applicants respectfiilly dispute the Examiner's assertion that these two 
method steps are equivalent. 
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While the Examiner opines that "[cjompensating users for viewing advertisements would 
be a good business decision as this would increase the probability that the users v^ould view the 
sponsors' advertisements and would play to win the advertised products, therefore increasing 
customer traffic and customer loyalty", (See, e.g.. Office Action dated may 21, 2007, page 14, 
first paragraph), Claim 6 does not recite any element where a user is compensated. In fact, 
according to the specification, "In return for directing the user to the sponsor's web site, the 
system receives revenue fi'om the sponsor. A portion of the revenue received is allocated to the 
prize budget, and the odds management component 107 increases the user's probability of 
winning in response." See, Page 6, paragraph [0095], emphasis added. Thus, when interpreted in 
light of the specification, Claim 6 clearly provides that the system, instead of a user, is 
compensated. 

The Examiner's assertions regarding successful business practices notwithstanding, 
having a third party directly compensate a user, as taught by Angles, gives the user the 
opportunity to keep any earned money without the referring website operator having the chance 
to recapture a portion of the money paid by a sponsor for a user viewing an advertisement. See, 
Angles, Column 16, Ins. 35-37. In contrast, Claim 6 recites a method where the providing system 
retains all payments firom third parties, awarding prizes based on a prize budget. See, Page 5, 
paragraph [0094]. Therefore, the teachings of Angles have no bearing on the elements recited in 
Claim 6. 

The specification fiirther illustrates that a user does not necessarily need to view an 
advertisement to increase their odds of winning a game. The specification recites: "[A] user's 
probability of winning increases, for example, through continued play." See, e.g., Page 6, 
paragraph [0096]. In such an embodiment, no compensation is paid to the system or the user. 
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Therefore, even a practitioner highly skilled in the art would not look to Angles to provide a 
solution for increasing a user's odds of winning by performing a task. 

Furthermore, there is no indication in Angles that a user would use any compensation 
from a third party to play any game provided according to Angles. The mere hope that a user 
might use their compensation under Angles to play the paid game of chance taught by Walker 
and Roll cannot amount to obviousness. 

Thus, Angles fails to render obvious the Claim 6 element of "providing the user with an 
opportunity to increase the chances of winning by performing a task for which a third party 
provides compensation" because Angles presents no teaching that a skilled artisan would find 
obvious to develop into such an element. Therefore, Claim 6 is patentably distinct and 
nonobvious over the combination of Walker, Roll and Angles fails to render Claim 6. 

Claims 11, 16, 26 and 28 all have elements analogous to, or depend from claims having 
analogous elements to, the element discussed above for claim 6. Therefore, Claims 11, 16, 26 
and 28 are patentable for at least the same reasons as discussed above for Claim 6. 

In light of the foregoing arguments, Applicants respectfixlly request the Board's reversal 
of the Examiner's §103 (a) rejection of Claims 6, 11, 16, 26 and 28. 

D. Claim 30 is Patentable Over the Prior Art Because There is No Motivation to Combine 
the References and the Combination of References Fail to Teach Every Element of the 
Claim 

The Examiner rejected Claim 30 under 35 U.S.C. § 103(a) as being unpatentable over 
Walker, in view of Roll, Angles and Yoseloff The Examiner asserts that Angles teaches a 
method for providing a user an opportunity to increase the probability of winning a product or 
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service by participating in an online survey. See, Office Action dated May 18, 2007, page 14, 
third paragraph. 

i. The combination of Walker, Roil, Angles and Yoseloff fails to render the claimed 
invention obvious 

Claim 30 depends from Claim 29, and recites "The method for providing a user an 
opportunity to win a product or service of claim 29 wherein the user can increase the probability 
of winning the product or service by participating in an online survey for an advertising 
sponsor." The element recited by Claim 30 is analogous to that discussed above for Claims 6, 1 1, 
16, 26 and 28. Therefore, by virtue of its dependency on Claim 29, Claim 30 has all of the 
features and limitations of Claim 29, is patentable over the cited art for at least the reasons set 
forth above for claim 29. Applicants further assert that, by having an limitation analogous to 
Claims 6, 11, 16, 26 and 28, Claim 30 is further patentable over the cited prior art for at least the 
same reasons as Claims 6, 1 1, 16 26 and 28. 

Applicants respectfully solicit the Board's reversal of the Examiner's § 103(a) rejection of 
Claim 30. 



For at least the foregoing reasons. Applicant respectfully solicits the Board's reversal of 
the Examiner's rejections of Claims 1-36. 



XI. CONCLUSION 



Dated: November 16, 2007 




David M. Hill 
Reg. No. 46,170 



WARD & OLIVO 
380 Madison Avenue 
New York, New York 10017 
(212) 697-6262 
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APPENDIX I: CLAIMS 



1 . A method of providing a user with a game of chance, the method comprising the steps of: 

receiving electronic signals from a user system representing search 

parameters descriptive of a product; 
retrieving at least one product information from at least one database storing 

third-party retail vendor product information; 
transmitting electronic signals to the user system representing product information 

and associated prices; 
automatically providing the user with an option to play a game to win a selected 

product from said product information without the user first 

making any payment or requesting the option; 
electronically calculating a probability of wining the selected product by the 

user; 

electronically generating a pseudo-random outcome corresponding to the 

calculated probability of winning; and 
in response to a winning pseudo-random outcome, purchasing the selected 

product for the user from the third-party retail vendor. 

2. The method of claim 1 , wherein the probability of winning on successive plays of the 
game increases with the value derived from the user's interaction with the system. 
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The method of claim 1, wherein the pseudo-random outcome is indicated by displaying a 
user-chosen number and a comparison number, such that a winning outcome is indicated 
by displaying a comparison number that matches the user-chosen number, and a losing 
outcome is indicated by displaying a comparison number that does not match the user- 
chosen number. 

The method of claim 3, wherein an increased probability of winning on successive plays 
of the game is indicated by displaying a comparison number having at least one digit 
matching the corresponding at least one digit of the user-selected number. 

The method of claim 3, wherein the- probability of winning is different than one divided 
by ten raised to the power of the number of digits in the comparison number. 

The method of claim 1, comprising providing the user with an opportunity to increase the 
chances of winning by performing a task for which a third party provides compensation. 

The method of claim 1 , comprising calculating a probability of winning based on at least 
a current budget. 

The method of claim 1 , comprising calculating a probability P of winning based on a total 
number of game players. 

The method of claim 1, comprising calculating a probability P of winning based on: 
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P = Pa*Pt* Pm + Pu 

N 

where: 

Pa is a probability factor that varies with the cost of the selected product in 

relation to the total cost of all products available; 
Pt is a probability factor that varies with a current prize budget; 
Pm is a probability factor that varies with a ratio of the current prize budget to a 

total amount of funds received; 
Pu is probability factor that varies with the user's behavior during a user session; 

and 

N is a number of current users. 

A method of providing a user with a game of chance, the method comprising: 

receiving electronic signals from a user system representing at least one search 

parameter descriptive of a product; 
retrieving at least one product information from at least one database storing 

third-party retail vendor product information; 
transmitting electronic signals to the user system representing at a least one 

product, a price of the product and a third-party retail vendor of the 

product; 

automatically transmitting electronic signals representing at least a first option for 
the user to play a game to win the product without the user first making 
any payment or requesting the first option, and a second option to 
purchase the product; 
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if the user chooses to play the game: 

electronically calculating a probability of winning the product by the user; 

electronically generating a pseudo-random outcome corresponding to the 

calculated probability of winning; and 
in response to a winning pseudo-random outcome, purchasing the product for the 

user from the third-party retail vendor; and 
if the user chooses to purchase the product instead of playing the game: 
directing the user to a web site which sells the product. 

1 1 . The method of claim 10, comprising providing the user with an opportunity to increase 
the chances of winning on successive plays of the game by performing a task for which a 
third party provides compensation. 

12. The method of claim 1 0, comprising calculating a probability of winning based on at 
least a current budget. 

13. The method of claim 10, comprising calculating a probability P of winning based on a 
total number of game players. 

14. The method of claim 10, comprising calculating a probability P of winning based on: 

P - Pa*Pt* Pm + Pu 

N 

where: 

Pa is a probability factor that varies with the cost of the selected product in 
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relation to the total cost of all products available; 
Pt is a probability factor that varies with a current prize budget; 
Pm is a probability factor that varies with a ratio of the current prize budget to a 

total amount of funds received; 
Pu is probability factor that varies with the user's behavior during a user session; 

and 

N is a number of current users. 

A method of providing a user with a game of chance, the method comprising: 

receiving electronic signals from a user system representing at least one search 
parameter descriptive of a product; 

retrieving at least one product information from at least one database storing 
third-party retail vendor product information; 

transmitting electronic signals to the user system representing a plurality of 
different third-party retail vendors and associated prices charged 
by each of said different third-party retail vendors for products 
identified in response to said at least one search parameter; 

automatically transmitting electronic signals to the user system representing an 
option to play a game to win a selected one of said products without the 
user first making any payment or requesting the option; and 

if the user chooses to play the game: 

electronically calculating a probability of winning said selected one product by 
the user; 
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electronically generating a pseudo-random outcome corresponding to the 
calculated probability of winning; and 

in response to a winning pseudo-random outcome, purchasing said selected one 
product from a corresponding third-party retail vendor for the user. 

16. The method of claim 15, comprising providing the user with an opportunity to increase 
the chances of winning by performing a task for which a third party provides 
compensation. 

1 7. The method of claim 1 5, comprising calculating a probability of winning based on at 
least a current budget. 

1 8. The method of claim 15, comprising calculating a probability P of winning based on a 
total number of game players. 

1 9. The method of claim 1 5, comprising calculating a probability P of winning based on: 

P = Pa*Pt* Pm + Pu 

N 

where: 

Pa is a probability factor that varies with the cost of the selected product in relation 

to the total cost of all products available; 
Pt is a probability factor that varies with a current prize budget; 
Pm is a probability factor that varies with a ratio of the current prize budget to a 

total amount of funds received; 
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Pu is probability factor that varies with the user's behavior during a user session; 
and 

N is a number of current users. 

The method of claim 15, wherein the electronic signals representing the associated prices 
charged by each of said different dealers, represent the prices charged on said each of 
said different dealers' own web sites. 

A method of providing a user with a game of chance, the method comprising: 

receiving electronic signals from a user system representing at least one search 

parameter descriptive of a product; 
searching for products matching said at least one search parameter; 
transmitting electronic signals to the user system representing a plurality of 
third-party retail vendors and associated prices charged by each of 
said third-party retail vendors for products identified in response to 
said at least one search parameter, each of the products identified being 
offered for sale on a corresponding web site of each third-party 
retail vendor; 

automatically transmitting electronic signals to the user representing an option to 
play a game to win a selected one of said products without the user first 
making any payment or requesting the option; and 

if the user chooses to play the game: 
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electronically calculating a probability of winning said selected one product by 
the user; 

electronically generating a pseudo-random outcome having a probability 
corresponding to the calculated probability of winning; and 

in response to a winning pseudo-random outcome, purchasing said selected one 
product from a corresponding third-party retail vendor for the user. 

A method for providing a user an opportunity to win a product or service by playing a 
game of chance without buying the product or service and without paying a fee to play, 
comprising the steps of: 

enabling the user to submit a search query associated with a type of product or 
service; 

conducting a search in a database for a third-party retail vendor product or service 

that satisfies the search query; 
automatically presenting a result of the search to the user, including at least one 

product or service offered for sale by said third-party retail vendor 

retrieved from the database, along with an option to play the game; 
enabling the user to select the product or service that he wants to win; 
determining the user*s chance of winning the selected product or service; 
generating an outcome for each play of the game that corresponds to the user's 

chance of winning; and 
displaying the outcome of the game to the user. 
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23. The method for providing a user an opportunity to win a product or service of claim 22 
further comprising the step of purchasing the selected product or service for the user if 
the outcome for the play of the game is a win. 

24. The method for providing a user an opportunity to win a product or service of claim 22 
further comprising the step of enabling the user to increase the chance of winning the 
selected product or service through repeated plays of the game. 

25. The method for providing a user an opportunity to win a product or service of claim 22 
wherein the step of determining the user's chance of winning the selected product or 
service is a function of at least one of a cost of the product or service, a number of other 
users playing to win the product or service concurrently, a current prize budget and an 
amount of funds received from an advertising sponsor. 

26. The method for providing a user an opportunity to win a product or service of claim 25 
wherein the advertising sponsor provides funds for the purchase of the selected product 
or service to a game provider as a payment for a display of an advertisement to the user 
during each play of the game. 

27. The method for providing a user an opportunity to win a product or service of claim 25 
wherein the step of determining the user's chance of winning the selected product or 
service is a function of the user's behavior during repeated plays of the game. 
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28. The method for providing a user an opportunity to win a product or service of claim 26 
wherein the user's repeated plays of the game generates revenue from the advertising 
sponsor for a game provider which increases the user's chance of winning the selected 
product or service. 

29. The method for providing a user an opportunity to win a product or service of claim 22 
wherein the game of chance comprises displaying a number selected by the user along 
with the number generated to represent the outcome for each play of the game. 

30. The method for providing a user an opportunity to win a product or service of claim 29 
wherein the user can increase the probability of winning the product or service by 
participating in an online survey for an advertising sponsor. 

3 1 . The method of Claim 1 , further comprising collecting a database of third party retail 
vendor product information prior to receiving the search parameters from the user. 

32. The method of Claim 1 whereby transmitting electronic signal as representing product 
info and said automatically providing an option to play is by transmitting a webpage 
containing at least a link to a webpage of the third party retail vendor and a link to initiate 
playing to win the same product. 

33. A method for increasing user traffic to a search engine website, comprising: 
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receiving a search query from a user system interacting with a search webpage of the 
website, the search query defining a desired product for the user; and 

transmitting a results webpage to the user system, the resuhs page including at least one 
link for redirection to a third party vendor website where the user system can 
interact with at least one webpage to purchase a corresponding product and 
ftirther including in the same webpage a play link corresponding to said third 
party vendor link for redirection to a webpage which allows the user to play a, 
game of chance to win the product corresponding to the third party website 
redirection link. 

The method of claim 33, wherein said play link webpage is provided by the search engine 
website and wherein the search engine website calculates the outcome of the game of 
chance for a user system selecting to play to win the product and further wherein if the 
user outcome is favorable the search engine website facilitating the purchase of the 
product from the third party vendor corresponding to the third party website redirection 
Hnk. 

A method for increasing user traffic to a search website, comprising: 

providing a search webpage containing a search interface for a user to submit a search 

query for a product; 
receiving a search query from a user employing said search webpage; 
searching third party websites by reference to said query; 
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retrieving product information and corresponding price from said third party websites for 

at least one products satisfying said query; 
providing a game of chance in response to a user selection of the link to win the product; 

and purchasing the product from the third party for the user response to a 

favorable outcome in said game; 
transmitting at least one results webpage to the user, the results webpage including at 

least one link for the product information, a corresponding price, a link to the 

third party website, and a link to win the product; 
providing a game of chance in response to a user selection of the link to win the product; 

and 

purchasing the product from the third party for the user in response to a favorable 
outcome in said game. 

A product search website executing on a server storing a plurality of web pages, the 
website compromising: 

a search page for a user submitting a query to the server for at least one product; 

a results webpage transmitted to the user, the results page including links to third party 

website and a link to a play webpage of the website; 
a play webpage providing a game of chance for winning the product corresponding to a 

selected play link from the results webpage; and 
a product win webpage to indicate a favorable outcome in said game of chance for said 

product. 
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APPENDIX II; EVIDENCE 

Exhibit 1 : Final Office Action Dated May 2 1 , 2007 
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Exhibit 3: Amendment and Request for Continued Examination dated February 27, 2006 
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Exhibit 4: Final Office Action dated June 27, 2005, dated June 27, 2005 
Exhibit 5: Pre- Appeal Brief Request for Review, dated September 26, 2005 
Exhibit 6: Panel Decision from Pre- Appeal Brief Review, dated December 13, 2005 



49 



Exhibit! 




Unit; 




TENT AND TRADEMARK OFFICE 



UNITED STATES DEPARTMENT OF COMMERCE 
United Srates Patent and Trademark Office 
Address: COMMISSIONER FOR PATENTS 
P.O. Box 1450 

Alexandria, Virgima223l3-l4S0 

WWW.U5plO.gov 



APPLICATION NO. 



FILING DATE 



FIRST NAMED INVENTOR 



ATTORNEY DOCKET NO. 



CONFIRMATION NO. 



09/759,103 



01/12/2001 



Scott Clark 



10567-003 



1839 



26158 7590 05/21/2007 

WOMBLE CARLYLE SANDRIDGE & RICE, PLLC 
ATTN: PATENT DOCKETING 32ND FLOOR 
P.O. BOX 7037 
ATLANTA, GA 30357-0037 



EXAMINER 



LASTRA, DANIEL 



ART UNIT 



PAPER NUMBER 



3622 



MAIL DATE 



DELIVERY MODE 



05/21/2007 



PAPER 



Please find below and/or attached an Office communication concerning this application or proceeding. 

The time period for reply, if any, is set in the attached communication. 



PTOL-90A (Rev. 04/07) 



^^^Ac^^^Office Action Summary 



Application No. 

09/759,103 



Examiner 
DANIEL LASTRA 



Applicant(s) 

CLARK ETAL 



Art Unit 

3622 



» Tho MAILING DATE of this communication appears on the cover sheet With the correspondence address - 
Period for Reply 

A SHORTENED STATUTORY PERIOD FOR REPLY IS SET TO EXPIRE 3 MONTH(S) OR THIRTY (30) DAYS. 
WHICHEVER IS LONGER. FROM THE MAILING DATE OF THIS COMMUNICATION. 

- Extensions of time may be available under the provisions of 37 CFR 1 . 1 36(a). In no event, however, may a reply be timely filed 
after SIX (6) MONTHS from the mailing date of this communication. 

- If NO period for reply Is specified above, the maximum statutory period will apply and will expire SIX (6) MOInITHS from the mailing date of this communication, 

- Failure to reply within the set or extended period for reply will, by statute, cause the application to become ABANDONED (35 U.S.C. § 133). 
Any reply received by the Office later than three months after the mailing date of this communication, even if timely filed, may reduce any 
earned patent term adjustment. See 37 CFR 1 704(b). 

Status 

1 )^ Responsive to comnnunication(s) filed on 25 January 2007 . 
2a)|S This action is FINAL. 2b)n This action is non-final. 

3)D Since this application is in condition for allowance except for formal matters, prosecution as to the merits is 
closed in accordance with the practice under Ex parte Quayle, 1935 CD. 1 1 , 453 O.G. 213. 



is/are withdrawn from consideration. 



Disposition of Claims 

4) ^ Claim(s) 1-36 is/are pending in the application. 

4a) Of the above claim(s) 

5) n Claim{s) is/are allowed. 

6) 13 Claim(s) 1-36 is/are rejected. 
?)□ Claim(s) Is/are objected to. 

8) 0 Claim(s) are subject to restriction and/or election requirement. 

Application Papers 

9) n The specification is objected to by the Examiner. 

10) 0 The drawing(s) filed on is/are: a)n accepted or b)n objected to by the Examiner. 

Applicant may not request that any objection to the drawing(s) be held in abeyance. See 37 CFR 1 .85(a). 
Replacement drawing sheet(s) including the con-ection is required if the drawing{s) is objected to. See 37 CFR 1 .121(d). 

1 1) n The oath or declaration is objected to by the Examiner. Note the attached Office Action or fomn PTO-152. 

Priority under 35 U.S.C. § 119 

12) 0 Acknowledgment is made of a claim for foreign priority under 35 U.S.C. § 1 19(a)-(d) or (f). 
a)a All b)n Some * c)^ None of: 

1 .□ Certified copies of the priority documents have been received. 

2.n Certified copies of the priority documents have been received in Application No. . 



3.0 Copies of the certified copies of the priority documents have been received in this National Stage 
application from the International Bureau (PCT Rule 17.2(a)). 
* See the attached detailed Office action for a list of the certified copies not received. 



Attachment(s) 

1 ) Q Notice of References Cited (PTO-892) 

2) □ Notice of Draftsperson's Patent Drawing Review (PTO-948) 

3) □ InformaUon Disclosure Statennent(s) (PTO/SB/08) 

Paper No(s)/Mail Date . 



4) H Interview Summary (PTO-413) 

Paper No(sVMail Date. . 

5) n Notice of Informal Patent Application 

6) □ Other: . 



U.S. Patent and Trademark Office 
PTOL-326 (Rev. 08-06) 



Office Action Summary 



Part of Paper No./IWIail Date 20070331 



Application/Control Number: 09/759,103 Page 2 

Art Unit: 3622 

DETAILED ACTION 

1. Claims 1-36 have been examined. Application 09/759,103 (SEARCH ENGINE 
PROVIDING AN OPTION TO WIN THE ITEM SOUGHT) has a filing date 01/12/2001. 

Response, to Amendment 

2. In response to Non Final Rejection filed 05/18/2006, the Applicant filed a 
Request for reconsideration on 08/1 8/2006. 

Claim Rejections - 35 USC § 103 

3. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 

obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed 
or described as set forth in section 102 of this title, if the differences between the 
subject matter sought to be patented and the prior art are such that the subject 
matter as a whole would have been obvious at the time the invention was made 
to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was 
made. 

Claims 1, 2, 7-10, 12-15, 17-25. 27, 31-36 are rejected under 35 U.S.C. 103(a) 
as being unpatentable over Walker (US 2003/0054888) in view of RoH (US 
2002/0016779). 

As per claims 10 and 20-22, Walker teaches: 

A method of providing a user with a game of chance, the method comprising: 
receiving electronic signals from a user system representing at least one search 

parameter descriptive of a product (see Walker paragraph 39); 

transmitting electronic signals to the user system representing at a least one 

product, a price of the product and a third-party retail vendor of the product (see Walker 
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paragraphs 38 and 39). Walker does not expressly teach retrieving at least one product 
information from at least one database storing third-party retail vendor product 
information. However, RoH teaches a system that provides a comparative and variable 
pricing system that allows users to place an Internet search query for an item that said 
users have an interest (see RoN paragraphs 44-46) and receive back a comparative list 
of providers of said item, as well as terms of offer for said item (see RoH paragraph 57 
and abstract, paragraph 61). Rolls also teaches that his present invention include, but 
are not limited to, pricing mechanisms for insurance, loans, credit cards, automobiles 
and other consumer pricing applications (see RoN paragraph 19). Walker also teaches 
in figure 6, third party manufacturers of products (see "Campbell's, Volvo, sony"). 
Therefore, it would have been obvious to a person of ordinary skill in the art at the time 
the application was made, to know that Walker would be motivated to display to users a 
list of different third-party providers vendors of users' selected products, as taught by 
Roll, where said users would have the opportunity to play a game to win said products 
in order to enable said users the purchase of products from- competing product 
providers, therefore obtaining the best price, with the added incentive of allowing said 
users to even play a game in order to obtain said products for free (see Walker 
paragraphs 125, 130). 

automatically transmitting electronic signals representing at least a first option for 
the user to play a game to win the product without the user first making any payment 
(see Wajker paragraph 130), or requesting the first option and a second, option to 
purchase the product (see Walker paragraphs 34; 149); 
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if the user chooses to play the game: 

electronically calculating a probability of winning the product by the user; 
electronically generating a pseudo-random outcome corresponding to the calculated 
probability of winning (see Walker paragraph 144); and 

in response to a winning pseudo-random outcome, purchasing the product for 
the user (see Walker paragraph 145) from the third-party retail vendor (see Walker 
paragraph 39); 
and 

if the user chooses to purchase the product Instead of playing the game: 
directing the user to a web site which sells the product (see Walker paragraph 
34.149-151); 

As per claim 1 . Walker teaches: 

A method of providing a user with a game of chance, the method comprising the 
steps of: 

receiving electronic signals from a user system representing search parameters 
descriptive of a product (see Walker paragraph 39); 

transmitting electronic signals to the user system representing the retrieved 
product information and associated prices (see Walker figure 6). Walker does not 
expressly teach retrieving at least one product information from at least one database 
storing third-party retail vendor product information. However, the same argument made 
in claim 10 regarding this missing limitation is also made in claim 1 . 
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automatically providing the user an option to play a game to win a selected 
product from said product information without the user first making any payment (see 
paragraph 130) or requesting the option (see Walker paragraph 34; 149); 

electronically calculating a probability of winning the selected product or service 
by the user (see Walker paragraph 144); 

electronically generating a pseudo-random outcome corresponding to the 
calculated probability of winning (see Walker paragraph 145); and 

in response to a winning pseudo-random outcome, purchasing the selected 
product for the user from the third-party retail vendor (see Walker paragraph 145; 
paragraph 39). 

As per claim 15, Walker teaches: 

A method of providing a user with a game of chance, the method comprising the 
steps of: 

receiving electronic signals from a user system representing at least one search 
parameter descriptive of a product (see Walker paragraph 39); 

transmitting electronic signals to the user system representing a plurality of 
different third-party retail vendors and associated prices charged by each of said 
different third-party retail vendors for products identified in response to said at least one 
search parameter (see Walker figure 6), Walker does not expressly teach retrieving at 
least one product infonmation from at least one database storing third-party retail vendor 
product information. However, the same argument made in claim 10 regarding this 
missing limitation is also made in claim 15. 
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automatically transmitting electronic signals to the user system representing an 
option to play a game to win a selected product or service without the user first making 
any payment (see Walker paragraph 130) or requesting the option (see Walker 
paragraph 34; 149); 

electronically calculating a probability of winning said selected one product by the 
user (see Walker paragraph 1 44); 

electronically generating a pseudo-random outcome corresponding to the 
calculated probability of winning (see Walker paragraph 145); and 

in response to a winning pseudo-random outcome, purchasing said selected one 
product from a corresponding third-party retail vendor for the user (see Walker 
paragraph 145; paragraph 39). 

As per claims 7, 12 and 17, Walker teaches: 

The method of claim 10, comprising calculating a probability of winning based on 
at least a cunrent budget (see Walker paragraph 144). 
As per claims 8, 1 3 and 1 8, Walker teaches: 

The method of claim 10, comprising calculating a probability P of winning based 
on a total number of game players (see Walker paragraph 110), 
As per claim 23, Walker teaches: 

The method for providing a user an opportunity to win a product or sen/ice of 
claim 22 further comprising the step of purchasing the selected product or service for 
the user if the outcome for the play of the game is a win (see Walker paragraphs 129- 
131). 
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As per claim 25. the same rejection applied to claims 7-8 is applied to claim 25. 
As per claims 2, 24 and 27, Walker teaches: 

The method of claim 1 , wherein the probability of winning on successive plays of 
the game increases with the value derived from the user's interaction with the system 
(see Walker paragraphs 26 and 89). 

As per claims 9, 14 and 19. Walker teaches: 

The method of claim 10. comprising calculating a probability P of winning based 

on: 

P = P^lEuPai+Pu 
N 

where: 

Walker does not expressly teach Pa is a probability factor that varies with the 
cost of the selected product in relation to the total cost of all products available. 
However, it would have been obvious to a person of ordinary skill in the art at the time 
the application was made, to know that as the value of a prize approaches the total 
budget of a game of chance system, the more difficult would be the probability of 
winning a grand prize (see Walker paragraph 143). 

Pt is a probability factor that varies with a current prize budget (see Walker 
paragraph 118-119); 

Pm is a probability factor that varies with a ratio of the current prize budget to a 
total amount of funds received (see Walker paragraph 118-119); 

Pu is probability factor that varies with the user's behavior during a user session 
(see Walker paragraph 88); and 
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N is a number of current users (see Walker paragraph 110). 
As per claim 31 , Walker fails to teach: 

The method of Claim 1, further comprising collecting a database of third party 
retail vendor product information prior to receiving the search parameters from the user. 
However, Ron teaches collecting a database of third party retail vendor prior to receiving 
a query request from a user (see RoN paragraph 61). Therefore, the same rejection 
applied to claim 10 regarding the third-party vendor database missing limitation is also 
made in claim 31. 

As per claim 32. Walker teaches: 

The method of Claim 1 whereby transmitting electronic signal as representing 
product info and said automatically providing an option to play is by transmitting a 
webpage containing at least a link to a webpage of the third party retail vendor and a 
link to initiate playing to win the same product (see Walker paragraph 39). 

As per claim 33. Walker teaches: 

A method for increasing user traffic to a search engine website, comprising: 
transmitting a results webpage to the user system, the results page including at 
least one link for redirection to a third party vendor website where the user system can 
interact with at least one webpage to purchase a corresponding product and further 
including in the same webpage a play link corresponding to said third party vendor link 
for redirection to a webpage which allows the user to play a game of chance to win the 
product corresponding to the third party website redirection link (see Walker paragraph 
39). Walker fails to teach receiving a search query from a user system interacting with a 
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search webpage of the website, the search query defining a desired product for the 
user. However, Roll teaches a system that provides a comparative and variable pricing 
system that allows users to search for an item via an Internet browser (see Roll 
paragraphs 44-46) and receive back a comparative list of providers of said item, as well 
as terms of offer for the item (see Roll paragraph 57 and abstract, paragraph 61). RoN 
also teaches that his present invention include, but are not limited to, pricing 
mechanisms for insurance, loans, credit cards, automobiles and other consumer pricing 
applications (see RoH paragraph 19). Walker also teaches in figure 6, third party 
manufacturers of products (see "Campbell's. Volvo, sony"). Therefore, it would have 
been obvious to a person of ordinary skill in the art at the time the application was 
made, to know that Walker would be motivated to display to users a list of different third- 
party providers vendors of users' selected products, as taught by RoH, where said users 
would have the opportunity to play a game to win said products in order to enable said 
users the purchase of products from competing product providers, therefore obtaining 
the best price, with the added incentive of allowing said users to even play a game in 
order to obtain said products for free (see Walker paragraphs 125, 1 30). 
As per claim 34, Walker does not expressly teach: 

The method of claim 33, wherein said play link webpage is provided by the 
search engine website and wherein the search engine website calculates the outcome 
of the game of chance for a user system selecting to play to win the product and further 
wherein if the user outcome is favorable the search engine website facilitating the 
purchase of the product from the third party vendor corresponding to the third party 
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website redirection link. However, RoN teaclies a search engine website which 
facilitates the purchase of a product from a third party vendor (see RoH paragraph 57). 
Therefore, the same rejection applied to claim 33 is also applied to claim 34. 

As per claims 35 and 36, Walker teaches: 

A method for increasing user traffic to a search website, comprising: 

retrieving product information and corresponding price from said third party 
websites for at least one products satisfying said query (see Walker paragraphs 38-39); 

providing a game of chance in response to a user selection of the link to win the 
product: and purchasing the product from the third party for the user response to a 
favorable outcome In said game; transmitting at least one results webpage to the user, 
the results webpage Including at least one link for the product information, a 
corresponding price, a link to the third party website, and a link to win the product (see 
Walker paragraphs 38-40); 

providing a game of chance in response to a user selection of the link to win the 
product (see Walker paragraph 40); and 

. purchasing the product from the third party for the user in response to a favorable 
outcome in said game (see Walker paragraph 41). 

Walker fails to teach: 

providing a search webpage containing a search interface for a user to submit a 
search query for a product; receiving a search query from a user employing said search 
webpage; searching third party websites by reference to said query. However, the same 
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rejection applied to claim 33 regarding these missing limitations is also applied to claim 
35. 

4. Claims 3-5 and 29 are rejected under 35 U.S.C. 103(a) as being unpatentable 
over Walker et a! (U.S. 2003/0054888) in view of Rojl (US 2002/0016779) and further in 
view Yoseigff (U.S. 6,331 .143). 

As per claims 3 and 29, Walker teaches: 

The method of claim 1, wherein the pseudo-random outcome is indicated by 
displaying a user chosen number and a comparison number, such that a winning 
outcome is indicated by displaying a comparison number that matches the user-chosen 
number, and a losing outcome is indicated by displaying a comparison number that 
does not match the user-chosen number. However, Yoseloff teaches about a system 
where a player selects a number and the system generates a random number, and a 
winning outcome is indicated if the user-chosen number matches the system generated 
random number (see Yoseloff column 8, lines 35-50: column 7, lines 50-64: column 3, 
lines 35-62). Therefore, it would have been obvious to a person of ordinary skill in the 
art at the time the application was made, to know that the Walker system would allow 
customers to play a game where the user would choose a number and the system 
would generate a random number, and where the customer would win a prize when the 
user-chosen number matches the system generated random number, as taught by 
Yoseloff . This feature would give customers an incentive to visit the retailer site as 
customers would have the opportunity to win products by playing games, without losing 
anything if the customer does not receive a winning outcome. 



Application/Control Number: 09/759,103 Page 12 

Art Unit: 3622 

As per claim 4, Walker teaches: 

The method of claim 3, wherein an increased probability of winning on 
successive plays of the game is indicated by displaying a comparison number having at 
least one digit matching the corresponding at least one digit of the user-selected 
number. Yoseloff teaches about the different probabilities associated with matching a 
one or more digits number chosen by a user with a random number generated by a 
system (see Yoseloff column 8, lines 6-65). Therefore, it would have been obvious to a 
person of ordinary skill in the art at the time the application was made, to know that a 
user would use the Walker system would select a product and would play a game to 
have the opportunity to win the product and to win the game and the product the user 
would choose a number and the system would generate a random number where the 
winning outcome would be determined if at least one digit of the user-chosen number 
matches at least one digit of the system generated random number, as taught by 
Yoseloff . This feature would give customers an incentive to visit the retailer site as 
customers would have the opportunity to win products by playing games without losing 
anything if the customer does not receive a winning outcome. 

As per claim 5, Walker teaches: 

The method of claim 3, wherein the probability of winning is different than one 
divided by ten raised to the power of the number of digits in the comparison number. 
Walker teaches that the probability of receiving a winning outcome varies with 
customers, where loyal customers would have a higher probability of receiving a 
winning outcome and winning the product than other customers that are not as loyal to 
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the provider of the products (see Wall<er paragraph 26). Therefore, it would have been 
obvious to a person of ordinary skill in the art at the time the application was made, to 
know that Walker would vary the probability of receiving a winning outcome based upon 
the customers loyalty to the retailer and, therefore, the probability of winning the game 
would be different than one calculated with probabilistic method such as one divided by 
ten raised to the power of the number of digits in the comparison number. Walker would 
give a higher probability of winning the game to a loyal customer to thank him or her for 
being a loyal customer, which would serve as an incentive to continue visiting the shop. 
5. Claims 6, 11, 16, 26 and 28 are rejected under 35 U.S.C. 103(a) as being 
unpatentable over Walker et al (U.S. 2003/0054888) in view of Roll (US 2002/0016779) 
and further in view of Angles et al (U.S. 5,933,81 1 ). 
As per claims 6.11,16, 26, 28 Walker teaches: 

The method of claim 10, but fails to teach comprising providing the user with an 
opportunity to increase the chances of winning on successive plays of the game by 
performing a task for which a third party, such as a game provider, provides 
compensation. However, Angles teaches a system where users are compensated for 
viewing sponsors* advertisements (see column 16, lines 38-45). Therefore, it would 
have been obvious to a person of ordinary skill in the art at the time the application was 
made, to know that users of the Walker system would be compensated for the viewing 
of selected sponsors' advertisements independently of the purchase of the advertised 
product or service, as taught by Angles and these compensations would allow users to 
play games to win the sponsors' advertise products, as taught by Walker . 
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Compensating users for viewing advertisements would be a good business decision as 
this would increase the probability that users would view the sponsors' advertisements 
and would play to win the advertise products, therefore increasing customer traffic and 
customer loyalty. 

6. Claim 30 is rejected under 35 U.S.C. 103(a) as being unpatentable over Walker 
et al (U.S. 2003/0054888) in view of RoH (US 2002/0016779) and further in view of 
Anales et al (U.S. 5,933,81 1 ) and Yoseloff (US 6.331 ,143). 

As per claim 30, Walker teaches: 

The method for providing a user an opportunity to win a product or service of 
claim 29 but fails to teach wherein the user can increase the probability of winning, the 
product or service by participating in an online survey for an advertising sponsor. It 
would have been obvious to a person of ordinary skill in the art at the time the 
application was made, to know that sponsors would compensate users for viewing the 
sponsors' advertisements or for participating in the sponsors' online surveys. Sponsors 
would compensate users by allowing the users to play games to win the sponsors' 
products. 

Response to Arguments 

7. Applicant's arguments filed 11/03/2006 have been fully considered but they are 
not persuasive. The Applicant argues that there is no motivation to combine Walker with 
Rolls and that the references teaches away from each other, because according to the 
Applicant, the Walker reference results in increase profits for a single retail store, while 
Rolls teaches a system that is designed for use by multiple retailers which result in 
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lower profits by the retailers via lowered prices to the consumer. The Examiner answers 
that a user would be motivated to use the Walker and RoH system in order to find the 
best possible price {i.e. lower price) for a product by comparing the offer price of 
different providers with the added incentive of allowing said user to play a game in order 
to obtain said product for free. Therefore, contrary to Applicant's argument, Walker and 
Roll are combinable. 

The Applicant further argues that Walker does not allow a user to purchase a 
product from a third party vendor because according to the Applicant, if the user wins a 
product, the customer is charged a game fee and receives the item directly from the 
offeror of the game. The Examiner answers that Walker teaches an embodiment where 
is not necessary to pay a fee to play a game (see paragraph 130, 152) and also Walker 
teaches the purchase of products from websites run by retailers (see paragraph 104). 
Therefore, contrary to Applicant's argument. Walker allow users to purchase a product 
from a third party vendor {i.e. retailer). 

Conclusion 

8. THIS ACTION IS MADE FINAL. Applicant is reminded of the extension of time 
policy as set forth in 37 CFR 1 .136(a). 

A shortened statutory period for reply to this final action is set to expire THREE 
MONTHS from the mailing date of this action. In the event a first reply is filed within 
TWO MONTHS of the mailing date of this final action and the advisory action is not 
mailed until after the end of the THREE-MONTH shortened statutory period, then the 
shortened statutory period will expire on the date the advisory, action Is mailed, and any 
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extension fee pursuant to 37 CFR 1.136(a) will be calculated from the mailing date of 
the advisory action. In no event, however, will the statutory period for reply expire later 
than SIX MONTHS from the mailing date of this final action. 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to DANIEL LASTRA whose telephone number is 571-272- 
6720 and fax 571-273-6720. The examiner can normally be reached on 9:30-6:00. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, ERIC W. STAMBER can be reached on 571-272-6724. The official Fax 
number is 571-273-8300. 

Infomiation regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). 



Daniel Lastra 
March 31, 2007 
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DETAILED ACTION 

1. Claims 1-36 have been examined. Application 09/759,103 (SEARCH ENGINE 
PROVIDING AN OPTION TO WIN THE ITEM SOUGHT) has a filing date 01/12/2001. 

Response to Amendment 

2. In response to Final Rejection filed 06/27/2005. the Applicant filed an RCE on 
03/03/2006. which amended claims 1, 10, 15, 21. 22 and added new claims 31-36. 

Claim Rejections - 35 USC § 103 

3. The following is a quotation of 35 U.S.C. 103(a) which fomns the basis for all 

obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed 
or described as set forth in section 102 of this title, if the differences between the 
subject matter sought to be patented and the prior art are such that the subject 
matter as a whole would have been obvious at the time the invention was made 
to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was 
made. 

4. Claims 1, 2, 7-10. 12-15. 17-25, 27, 31-36 are rejected under 35 U.S.C. 103(a) 
as being unpatentable over Walker (US 2003/0054888) in view of RoN (US 
2002/0016779). 

As per claims 10 and 20-22, Walker teaches: 

A method of providing a user with a game of chance, the method comprising: 
receiving electronic signajs from a user system representing at least one search 

parameter descriptive of a product (see Walker paragraph 39); 

transmitting electronic signals to the user system representing at a least one 

product, a price of the product and a third-party retail vendor the product (see Walker 
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paragraphs 38 and 39). Walker does not expressly teach retrieving at least one product 
information from at least one database storing third-party retail vendor product 
information. However. Roll teaches a system that provides a comparative and variable 
pricing system that allows users to place an Internet search query for an item that said 
users have an interest (see Roll paragraphs 44-46) and receive back a comparative list 
of providers of said item, as well as tenrns of offer for said item (see RgH paragraph 57 
and abstract, paragraph 61). Rolls also teaches that his present invention include, but 
are not limited to, pricing mechanisms for insurance, loans, credit cards, automobiles 
and other consumer pricing applications (see Ro[l paragraph 19). Walker also teaches 
in figure 6, third party manufacturers of products (see "Campbell's, Volvo, sony"). 
Therefore, it would have been obvious to a person of ordinary skill in the art at the time 
the application was made, to know that Walker would use the Roll system to display to 
users a list of different third-party providers vendors of users' selected products, which 
users would like to play games to win said selected products (see Walker paragraphs 
38-39). This feature would show to users the best third-party vendors' offers of products 
selected by users. 

automatically transmitting electronic signals representing at least a first option for 
the user to play a game to win the product without the user first making any payment 
(see Walker paragraph 130), or requesting the first option and a second option to 
purchase the product (see Walker paragraphs 34; 149); 

if the user chooses to play the game; 
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electronically calculating a probability of winning the product by the user, 
electronically generating a pseudo-random outcome corresponding to the calculated 
probability of winning (see Walker paragraph 144); and 

in response to a winning pseudo-random outcome, purchasing the product for 
the user (see Walker paragraph 145) from the third-party retail vendor (see Walker 
paragraph 39); 
and 

if the user chooses to purchase the product instead of playing the game: 
directing the user to a web site which sells the product (see Walker paragraph 
34,149-151); 

As per claim 1 , Walker teaches: 

A method of providing a user with a game of chance, the method comprising the 
steps of: 

receiving electronic signals from a user system representing search parameters 
descriptive of a product (see Walker paragraph 39); 

transmitting electronic signals to the user system representing the retrieved 
product ir^formation and associated prices (see Walker figure 6). Walker does not 
expressly teach retrieving at least one product infonvation from at least one database 
storing third-party retail vendor product information. However, the same argument made 
in claim 10 regarding this missing limitation is also made in claim 1. 
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automatically providing the user an option to play a game to win a selected 
product from said product infomiation without the user first making any payment (see 
paragraph 1 30) or requesting the option (see Walker paragraph 34; 149); 

electronically calculating a probability of winning the selected product or service 
by the user (see Walker paragraph 144); 

electronically generating a pseudo-random outcome corresponding to the 
calculated probability of winning (see Walker paragraph 145); and 

in response to a winning pseudo-random outcome, purchasing the selected 
product for the user from the third-party retail vendor (see Walker paragraph 145; 
paragraph 39). 

As per claim 1 5. Walker teaches: 

A method of providing a user with a game of chance, the method comprising the 
steps of: 

receiving electronic signals from a user system representing at least one search 
parameter descriptive of a product (see Walker paragraph 39); 

transmitting electronic signals to the user system representing a plurality of 
different third-party retail vendors and associated prices charged by each of said 
different third-party retail vendors for products identified in response to said at least one 
search parameter (see Walker figure 6). Walker does not expressly teach retrieving at 
least one product information from at least one database storing third-party retail vendor 
product information. However, the same argument made in claim 10 regarding this 
missing limitation is also made in claim 15. 
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automatically transmitting electronic signals to the user system representing an 
option to play a game to win a selected product or service without the user first making 
any payment (see Walker paragraph 130) or requesting the option (see Walker 
paragraph 34; 149); 

electronically calculating a probability of winning said selected one product by the 
user (see Walker paragraph 144); 

electronically generating a pseudo-random outcome corresponding to the 
calculated probability of winning (see Walker paragraph 145); and 

in response to a winning pseudo-random outcome, purchasing said selected one 
product from a corresponding third-party retail vendor for the user (see Walker 
paragraph 145; paragraph 39). 

As per claims 7, 1 2 and 1 7, Walker teaches: 

The method of claim 10. comprising calculating a probability of winning based on 
at least a current budget (see Walker paragraph 144), 
As per claims 8, 13 and 18, Walker teaches: 

The method of claim 10, comprising calculating a probability . P of winning based 
on a total number of game players (see Walker paragraph 110). 
As per claim 23, Walker teaches: 

The method for providing a user an opportunity to win a product or sen/ice of 
claim 22 further comprising the step of purchasing the selected product or service for 
the user if the outcome for the play of the game is a win (see Walker paragraphs 129- 
131). 
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As per claim 25, the same rejection applied to claims 7-8 is applied to claim 25. 
As per claims 2, 24 and 27, Walker teaches: 

The method of claim 1, wherein the probability of winning on successive plays of 
the game increases with the value derived from the user's interaction with the system 
(see Walker paragraphs 26 and 89). 

As per claims 9, 14 and 19. Walker teaches: 

The method of claim 10, comprising calculating a probability P of winning based 

on: 

P = PaT/Prn+Pn 

N 

where: 

Walker does not expressly teach Pa is a probability factor that varies with the 
cost of the selected product in relation to the total cost of all products available. 
However, it would have been obvious to a person of ordinary skill in the art at the time 
the application was made, to know that as the value of a prize approaches the total 
budget of a game of chance system, the more difficult would be the probability of 
winning a grand prize (see Walker paragraph 143). 

Pt is a probability factor that varies with a current prize budget (see Walker 
paragraph 118-119); 

Pm is a probability factor that varies with a ratio of the current prize budget to a 
total amount of funds received (see Walker paragraph 118-119); 

Pu is probability factor that varies with the user's behavior during a user session 
(see Walker paragraph 88); and 
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N is a number of cunrent users (see Walker paragraph 110). 
As per claim 31 , Walker fails to teach: 

The method of Claim 1 , further comprising collecting a database of third party 
retail vendor product information prior to receiving the search parameters from the user. 
However. Roll teaches collecting a database of third party retail vendor prior to receiving 
a query request from a user (see Rdl paragraph 61 ). Therefore, the same rejection 
applied to claim 10 regarding the third-party vendor database missing limitation is also 
made in claim 31. 

As per claim 32, Walker teaches: 

The method of Claim 1 whereby transmitting electronic signal as representing 
product info and said automatically providing an option to play is by transmitting a 
webpage containing at least a link to a webpage of the third party retail vendor and a 
link to initiate playing to win the same product (see Waljser paragraph 39). 

As per claim 33, Walker teaches: 

A method for increasing user traffic to a search engine website, comprising: 
transmitting a results webpage to the user system, the results page including at 
least one link for redirection to a third party vendor website where the user system can 
interact with at least one webpage to purchase a corresponding product and further 
including in the same webpage a play link corresponding to said third party vendor link 
for redirection to a webpage which allows the user to play a game of chance to win the 
product corresponding to the third party website redirection link (see Walker paragraph 
39). Walker fails to teach receiving a search query from a user system interacting with a 
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search webpage of the website, the search query defining a desired product for the 
user. However. Roll teaches a system that provides a comparative and variable pricing 
system that allows users to search for an item via an Internet browser (see RoH 
paragraphs 44-46) and receive back a comparative list of providers of said item, as well 
as terms of offer for the item (see Roll paragraph 57 and abstract, paragraph 61). Roll 
also teaches that his present invention include, but are not limited to, pricing 
mechanisms for insurance, loans, credit cards, automobiles and other consumer pricing 
applications (see RoN paragraph 19). Walker also teaches in figure 6, third party 
manufacturers of products (see "campbeirs. Volvo, sony"). Therefore, it would have 
been obvious to a person of ordinary skill in the art at the time the application was 
made, to know that Walker would use the Roll system to display to users a list of 
different third-party providers vendors of users' selected products, which users would 
like to play games to win said selected products (see Walker paragraphs 38-39). This 
feature would show to users the best third-party vendors' offers of products selected by 
users. 

As per claim 34, Walker does not expressly teach: 

The method of claim 33. wherein said play link webpage is provided by the 
search engine website and wherein the search engine website calculates the outcome 
of the game of chance for a user system selecting to play to win the product and further 
wherein if the user outcome is favorable the search engine website facilitating the 
purchase of the product from the third party vendor corresponding to the third party 
website redirection link. However, RoH teaches a search engine website which 
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facilitates the purchase of a product from a third party vendor (see Ron paragraph 57). 
Therefore, the same rejection applied to claim 33 is also applied to claim 34. 
As per claims 35 and 36, Walker teaches: 

A method for increasing user traffic to a search website, comprising: 

retrieving product information and corresponding price from said third party 
websites for at least one products satisfying said query (see Walker paragraphs 38-39); 

providing a game of chance in response to a user selection of the link to win the 
product; and purchasing the product from the third party for the user response to a 
favorable outcome in said game; transmitting at least one results webpage to the user, 
the results webpage including at least one link for the product information, a 
conresponding price, a link to the third party website, and a link to win the product (see 
Walker paragraphs 38-40); 

providing a game of chance in response to a user selection of the link to win the 
product (see Walker paragraph 40); and 

purchasing the product from the third party for the user in response to a favorable 
outcome in said game (see Walker paragraph 41 ). 

Walker fails to teach: 

providing a search webpage containing a search interface for a user to submit a 
search query for a product; receiving a search query from a user employing said search 
webpage; searching third party websites by reference to said query. However, the same 
rejection applied to claim 33 regarding these missing limitations is also applied to claim 
35. 
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5. Claims 3-5 and 29 are rejected under 35 U.S.C. 103(a) as being unpatentable 
over Walker et a! (U.S. 2003/0054888) in view of RoH (US 2002/0016779) and further in 
view Yoseloff (U.S. 6.331 ,143). 

As per claims 3 and 29, Walker teaches: 

The method of claim 1, wherein the pseudo-random outcome is indicated by 
displaying a user chosen number and a comparison number, such that a winning 
outcome is indicated by displaying a comparison number that matches the user-chosen 
number, and a losing outcome is indicated by displaying a comparison number that 
does not match the user-chosen number. However, Yoseloff teaches about a system 
where a player selects a number and the system generates a random number, and a 
winning outcome is indicated if the user-chosen number matches the system generated 
random number (see Yoseloff column 8. lines 35-50; column 7, lines 50-64; column 3, 
lines 35-62). Therefore, it would have been obvious to a person of ordinary skill in the 
art at the time the application was made, to know that the Walker system would allow 
customers to play a game where the user would choose a number and the system 
would generate a random number, and where the customer would win a prize when the 
user-chosen number matches the system generated random number, as taught by 
Yoseloff . This feature would give customers an incentive to visit the retailer site as 
customers would have the opportunity to win products by playing games, without losing 
anything if the customer does not receive a winning outcome. 

As per claim 4. Walker teaches: 
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The method of claim 3, wherein an increased probability of winning on 
successive plays of the game is Indicated by displaying a comparison number having at 
least one digit matching the corresponding at least one digit of the user-selected 
number. Yoseloff teaches about the different probabilities associated with matching a 
one or more digits number chosen by a user with a random number generated by a 
system (see Yoseloff column 8, lines 6-65). Therefore, it would have been obvious to a 
person of ordinary skill in the art at the time the application was made, to know that a 
user would use the Walker system would select a product and would play a game to 
have the opportunity to win the product and to win the game and the product the user 
would choose a number and the system would generate a random number where the 
winning outcome would be determined if at least one digit of the user-chosen number 
matches at least one digit of the system generated random number, as taught by 
Yoseloff . This feature would give customers an incentive to visit the retailer site as 
customers would have the opportunity to win products by playing games without losing 
anything if the customer does not receive a winning outcome. 

As per claim 5. Walker teaches: 

The method of claim 3, wherein the probability of winning is different than one 
divided by ten raised to the power of the number of digits in the comparison number. 
Walker teaches that the probability of receiving a winning outcome varies with 
customers, where loyal customers would have a higher probability of receiving a 
winning outcome and winning the product than other customers that are not as loyal to 
the provider of the products (see Walker paragraph 26). Therefore, it would have been 
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obvious to a person of ordinary skill in the art at the time the application was made, to 
know that Walker would vary the probability of receiving a winning outcome based upon 
the customers loyalty to the retailer and, therefore, the probability of winning the game 
would be different than one calculated with probabilistic method such as one divided by 
ten raised to the power of the number of digits in the comparison number. Walker would 
give a higher probability of winning the game to a loyal customer to thank him or her for 
being a loyal customer, which would serve as an incentive to continue visiting the shop. 
6. Claims 6, 11, 16, 26 and 28 are rejected under 35 U.S.C. 103(a) as being 
unpatentable over Walker et al (U.S. 2003/0054888) in view of RoN (US 2002/0016779) 
and further in view of Angles et al (U.S. 5.933,81 1 ). 
As per claims 6, 1 1 , 16, 26, 28 Walker teaches: 

The method of claim 10, but fails to teach comprising providing the user with an 
opportunity to increase the chances of winning on successive plays of the game by 
perfomning a task for which a third party, such as a game provider, provides 
compensation. However. Angles teaches a system where users are compensated for 
viewing sponsors' advertisements (see column 16. lines 38-45). Therefore, it would 
have been obvious to a person of ordinary skill in the art at the time the application was 
made, to know that users of the Walker system would be compensated for the viewing 
of selected sponsors' advertisements independently of the purchase of the advertised 
product or service, as taught by Angles and these compensations would allow users to 
play games to win the sponsors' advertise products, as taught by Walker . 
Compensating users for viewing advertisements would be a good business decision as 
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this would increase the probability that users would view the sponsors' advertisements 
and would play to win the advertise products, therefore increasing customer traffic and 
customer loyalty, 

7. Claim 30 is rejected under 35 U.S.C. 103(a) as being unpatentable over Walker 
et a! (U.S. 2003/0054888) in view of RoH (US 2002/0016779) and further in view of 
Angles et al (U.S. 5.933.81 1 ) and Yoseloff (US 6.331 ,1 43). 

As per claim 30, Walker teaches: 

The method for providing a user an opportunity to win a product or service of 
claim 29 but fails to teach wherein the user can increase the probability of winning the 
product or service by participating in an online survey for an advertising sponsor It 
would have been obvious to a person of ordinary skill in the art at the time the 
application was made, to know that sponsors would compensate users for viewing the 
sponsors' advertisements or for participating in the sponsors' online surveys. Sponsors 
would compensate users by allowing the users to play games to win the sponsors' 
products. 

Response to Arguments 

8. Applicant's arguments with respect to claims 1-36 have been considered but are 
moot in view of the new ground(s) of rejection. 

Conclusion 

9. Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to DANIEL LASTRA whose telephone number is 571-272- 
6720 and fax 571-273-6720. The examiner can normally be reached on 9:30-6:00. 
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If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, ERIC W. STAMBER can be reached oh 571-272-6724. The official Fax 
number is 571-273-8300. 

Information regarding the status of an application may be obtained from the 
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For: SEARCH ENGINE PROVIDING AN Atty. Docket No.: 632-001 
OPTION TO WIN THE ITEM SOUGHT 

Honorable Commissioner of Patents 
P.O. Box 1450 
Alexandria, VA 22313-1450 

AMENDMENT AND REQUEST FOR CONTINUED EXAMINATION 

SIR: 

In response to the December 13, 2005 Notice of Panel Decision from Pre- Appeal Brief 
Review and the Final OfiEice Action dated June 27, 2005 in the above mentioned case, Applicants 
respectfully request reconsideration in view of the following amendments and remarks: 

Amendments to the Claims begin on Page 2 of this paper. 

Remarks begin on Page 17 of this paper. 
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IN THE CLAIMS 

This listing of claims shall replace all prior versions and listings of claims in the application: 

1 . (Currently amended) A method of providing a user with a game of chance, the method 
5 comprising the steps of: 

receiving electronic signals from a user system representing search 

parameters descriptive of a produc t or servic e ; 
retrieving at least one product information from at least one database storing 
third-partv retail vendor product information : 
1 0 transmitting electronic signals to the user svstem representing d e al e rs in the 

retrieved product or sorvioo information and associated prices; 
automatically providing the user with an option to play a game to win a selected 
product or s e rvice from said product information without the user first 
making any payment or requesting the option; 
1 5 electronically calculating a probability of wining the selected product or s e rvic e 

by the user; 

electronically generating a pseudo-random outcome corresponding to the 

calculated probability of winning; and 
in response to a winning pseudo-random outcome, purchasing the selected 

r 

2 0 product or s e rvic e fo r the user from the third-partv retail vendor. 
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(Previously presented) The method of claim 1, wherein the probability of winning on 
successive plays of the game increases with the value derived from the user's interaction 
with the system. 

(Previously presented) The method of claim 1, wherein the pseudo-random outcome is 
indicated by displaying a user-chosen number and a comparison number, such that a 
vanning outcome is indicated by displaying a comparison number that matches the user- 
chosen number, and a losing outcome is indicated by displaying a comparison nimiber 
that does not match the user-chosen number. 

(Previously presented) The method of claim 3, wherein an increased probability of 
winning on successive plays of the game is indicated by displaying a comparison number 
having at least one digit matching the corresponding at least one digit of the user-selected 
number. 

(Previously presented) The method of claim 3, wherein the probability of winning is 
different than one divided by ten raised to the power of the number of digits in the 
comparison number. 

(Previously presented) The method of claim 1, comprising providing the user with an 
opportunity to increase the chances of winning by performing a task for which a third 
party provides compensation. 



(Previously presented) The method of claim 1, comprising calculating a probability of 
winning based on at least a current budget. 

(Previously presented) The method of claim 1, comprising calculating a probability P of 
winning based on a total number of game players, 

(Previously presented) The method of claim 1, comprising calculating a probability P of 
winning based on: 

P -Pa*Pt* Pm + Pu 

N 

where: 

Pa is a probability factor that varies with the cost of the selected product in 

relation to the total cost of all products available; 
Pt is a probability factor that varies with a current prize budget; 
Pm is a probability factor that varies with a ratio of the current prize budget to a 

total amount of funds received; 
Pu is probability factor that varies vvdth the user's behavior during a user session; 

and 

N is a number of current users. 



(Currently amended) A method of providing a user with a game of chance, the method 
comprising: 

receiving electronic signals from a user svstem representing at least one search 

parameter descriptive of a product; 
retrieving at least one product information from at least one database storing 

third-party retail vendor product information ; 
transmitting electronic signals to the user svstem representing at a least one 

product, a price of the product and a third-party dealep retail vendor of the 

product; 

aiitomatically transmitting electronic signals representing at least a first option for 

the user to play a game to win the product without the user first making 

any payment or requesting the first option, and a second option to 

purchase the product; 
if the user chooses to play the game: 

electronically calculating a probability of winning the product by the user; 

electronically generating a pseudo-random outcome corresponding to the 

calculated probability of winning; and 
in response to a wiiming pseudo-random outcome, purchasing the product for the 

user from the third-partv retail vendor : and 
if the user chooses to purchase the product instead of playing the game: 
directing the user to a web site which sells the product. 



(Previously presented) The method of claim 10, comprising providing the user with an 
opportunity to increase the chances of winning on successive plays of the game by 
performing a task for which a third party provides compensation. 

(Previously presented) The method of claim 10, comprising calculating a probability of 
winning based on at least a current budget. 

(Previously presented) The method of claim 10, comprising calculating a probability P of 
winning based on a total number of game players. 

(Previously presented) The method of claim 10, comprising calculating a probability P of 
winning based on: 

P =Pa*Pt* Pm + Pu 

N 

where: 

Pa is a probability factor that varies with the cost of the selected product in 

relation to the total cost of all products available; 
Pt is a probability factor that varies with a current prize budget; 
Pm is a probability factor that varies with a ratio of the current prize budget to a 

total amount of funds received; 
Pu is probability factor that varies with the user's behavior during a user session; 

and 

N is a number of current users. 



(Cunently amended) A method of providing a user with a game of chance, the method 
comprising: 

receiving electronic signals from a user system representing at least one search 
parameter descriptive of a product; 

retrieving at least one product information from at least one database storing 
third-partv retail vendor product information : 

transmitting electronic signals to the user system representing a plurality of 

different deal e rs third-party retail vendors and associated prices charged 
by each of said different d e al e rs third-party retail vendors for products 
identified in response to said at least one search parameter; 

automatically transmitting electronic signals to the user system representing an 
option to play a game to win a selected one of said products without the 
user first making any payment or requesting the option; and 

if the user chooses to play the game: 

electronically calculating a probability of winning said selected one product by 
the user; 

electronically generating a pseudo-random outcome corresponding to the 
csdculated probability of winning; and 

in response to a wirming pseudo-random outcome, purchasing said selected one 
product from a corresponding d e al e rs third-partv retail vendor for the user. 



7 



(Previously presented) the method of claim 15, comprising providing the user with an 
opportunity to increase the chances of winning by performing a task for which a third 
party provides compensation. 

(Previously presented) The method of claim 15, comprising calculating a probability of 
winning based on at least a current budget. 

(Previously presented) The method of claim 15, comprising calculating a probability P of 
winning based on a total number of game players. 

(Previously presented) The method of claim 15, comprising calculating a probability P of 

wirming based on: 

P= P ♦ p * p + p 
N 

where: 

Pa is a probability factor that varies with the cost of the selected product in relation 

to the total cost of all products available; 
Pt is a probability factor that varies with a current prize budget; 
Pm is a probability factor that varies with a ratio of the current prize budget to a 

total amount of funds received; 
Pu is probability factor that varies with the user's behavior during a user session; 

and 

N is a number of current users. 



8 



(Previously presented) The method of claim 1 5, wherein the electronic signals 
representing the associated prices charged by each of said different dealers, represent the 
prices charged on said each of said different dealers' own web sites. 



(Currently amended) A method of providing a user with a game of chance, the method 
comprising: 

receiving electronic signals from a user system representing at least one search 
parameter descriptive of a product; 

searching for products matching said at least one search parameter; 

transmitting electronic signals to the user system representing a plurality of 

deal e rs third-party retail vendors and associated prices charged by each of 
said d e al e rs third-party retail vendors for products identified in response to 
said at least one search parameter, each of the products identified being 
offered for sale on a corresponding web site of each dealef third-party 
retail vendor : 

automatically transmitting electronic signals to the user representing an option to 
play a game to win a selected one of said products without the user first 
making any payment or requesting the option; and 

if the user chooses to play the game: 

electronically calculating a probability of winning said selected one product by 
the user; 

electronically generating a pseudo-random outcome having a probability 
corresponding to the calculated probability of winning; and 

in response to a winning pseudo-random outcome, purchasing said selected one 
product from a corresponding dealer third-party retail vendor for the user. 



10 



(Currently amended) A method for providing a user an opportunity to win a product or 
service by playing a game of chance without buying the product or service and v^thout 
paying a fee to play, comprising the steps of: 

enabling the user to submit a search query associated with a type of product or 
service; 

conducting a search in a database for a third-party retail vendor product or service 

that satisfies the search query; 
automatically presenting a result of the search to the user, including at least one 

product or service offered for sale by said third-party retail vendor 

retrieved from the database, along with an option to play the game; 
enabling the user to select the product or service that he wants to win; 
determining the user's chance of winning the selected product or service; 
generating an outcome for each play of the game that corresponds to the user's 

chance of winning; and 
displaying the outcome of the game to the user. 

(Previously presented) The method for providing a user an opportunity to win a product 
or service of claim 22 further comprising the step of purchasing the selected product or 
service for the user if the outcome for the play of the game is a win. 

(Previously presented) The method for providing a user an opportunity to win a product 
or service of claim 22 further comprising the step of enabling the user to increase the 
chance of winning the selected product or service through repeated plays of the game. 
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(Previously presented) The method for providing a user an opportunity to win a product 
or service of claim 22 wherein the step of determining the user's chance of wirming the 
selected product or service is a function of at least one of a cost of the product or service, 
a number of other users playing to win the product or service concurrently, a current prize 
budget and an amount of funds received from an advertising sponsor. 

(Previously presented) The method for providing a user an opportunity to win a product 
or service of claim 25 wherein the advertising sponsor provides funds for the purchase of 
the selected product or service to a game provider as a payment for a display of an 
advertisement to the user during each play of the game. 

(previously presented) The method for providing a user an opportunity to win a product 
or service of claim 25 wherein the step of determining the user's chance of winning the 
selected product or service is a function of the user's behavior during repeated plays of 
the game. 

(Previously presented) The method for providing a user an opportxmity to win a product 
or service of claim 26 wherein the user's repeated plays of the game generates revenue 
from the advertising sponsor for a game provider which increases the user's chance of 
winning the selected product or service. 
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(Previously presented) The method for providing a user an opportunity to win a product 
or service of claim 22 wherein the game of chance comprises displaying a number 
selected by the user along with the number generated to represent the outcome for each 
play of the game. 

(Previously presented) The method for providing a user an opportunity to win a.product 
or service of claim 29 wherein the user can increase the probability of winning the 
product or service by participating in an online survey for an advertising sponsor. 

(New) The method of Claim 1, further comprising collecting a database of third party 
retail vendor product information prior to receiving the search parameters from the user. 

(New) The method of Claim 1 whereby transmitting electronic signal as representing 
product info and said automatically providing an option to play is by transmitting a 
webpage containing at least a link to a webpage of the third party retail vendor and a 
link to initiate playing to win the same product. 
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(New) A method for increasing user traffic to a search engine website, comprising: 
receiving a search query from a user system interacting with a search webpage of the 

website, the search query defining a desired product for the user; and 
transmitting a results webpage to the user system, the results page including at least one 
link for redirection to a third party vendor website where the user system can 
interact with at least one webpage to purchase a corresponding product and 
further including in the same webpage a play link corresponding to said third 
party vendor link for redirection to a webpage which allows the user to play a 
game of chance to win the product corresponding to the third party website 
redirection link. 

(New) The method of claim 33, wherein said play link webpage is provided by the search 
engine website and wherein the search engine website calculates the outcome of the game 
of chance for a user system selecting to play to win the product and further wherein if the 
user outcome is favorable the search engine website facilitating the purchase of the 
product from the third party vendor corresponding to the third party website redirection 
link. 



14 



(New) A method for increasing user traffic to a search website, comprising: 
providing a search webpage containing a search interface for a user to submit a search 

query for a product; 
receiving a search query from a user employing said search webpage; 
searching third party websites by reference to said query; 

retrieving product information and corresponding price from said third party websites for 

at least one products satisfying said query; 
providing a game of chance in response to a user selection of the link to win the product; 

and purchasing the product from the third party for the user response to a 

favorable outcome in said game; 
transmitting at least one results webpage to the user, the results webpage including at 

least one link for the product information, a corresponding price, a link to the 

third party website, and a link to win the product; 
providing a game of chance in response to a user selection of the link to win the product; 

and 

purchasing the product from the third party for the user in response to a favorable 
outcome in said game. 
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(New) A product search website executing on a server storing a plurality of web pages, 
the website compromisiiig: 

a search page for a user submitting a query to the server for at least one product; 

a results webpage transmitted to the user, the results page including links to third party 

website and a link to a play webpage of the website; 
a play webpage providing a game of chance for winning the product corresponding to a 

selected play link from the results webpage; and 
a product win webpage to indicate a favorable outcome in said game of chance for said 

product. ^ 
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REMARKS 



Initially, Applicants have amended claims 1, 10, 15, 21, and 22. In addition, Applicants 
have added new claims 31-36. No new matter has been added. Applicants believe that the 
5 foregoing comments overcome the rejections set forth in the June 27, 2005 Office Action. A 
Request for Continued Examination is being filed concurrently with this response. 

L THE EXAMINER'S REJECTIONS 

The Examiner rejected Claims 1, 2, 7-10, 12-15, 17-25, and 27 under 35 U.S.C. § 103(a) 
10 as being unpatentable over Walker et al, U.S. Patent Application Pub. No. 2003/0054888 

(hereinafter "Walker") in view of Ghouri et al, U.S. Patent Application Pub. No. 2002/0082978 
(hereinafter "Ghouri"). 

The Examiner rejected independent claims 1, 10, 15, 21 and 22 by applying the same 
arguments to each claim. More specifically, the Examiner cited Walker to show every element 
15 of independent claims 1, 10, 15, 21 and 22; however, the Examiner admitted that Walker does 
not expressly teach the use of dealers. See, e.g.. Office Action dated 6/27/2005, page 4. In the 
Examiner's view, "Ghouri teaches a system that searches for dealers of products selected by 
users." Id. In addition, according to the Examiner, "Walker teaches third party manufactiu-ers of 
products." Id As a result, the Examiner opined that "it would have been obvious to a person of 
2 0 ordinary skill in the art at the time the application was made, to know that Walker would use the 
Ghouri system to display to users a list of different dealers or manufacturers of users' selected 
products," Id Accordingly, the Examiner concluded that the combination of references "would 
show to users the best dealers or manufacturers' offers of products selected by users." Id. 
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IL THE EXAMINER^S REJECTIONS SHOULD BE WITHDRAWN 

In order for a claimed invention to be obvious, either alone or in view of a combination of 
5 references, three criteria must be met: 1) there must exist a suggestion or motivation to modify 
the reference or to combine reference teachings; 2) there must be a reasonable expectation of 
success; and 3) the prior art references, when combined, must teach or suggest all of the claim 
limitations. In re Vaeck 947 F.2d 488, 20 USPQ2d 1438 (Fed. Cir. 1991); Manual of Patent 
Examining Procedure § 2143-2143.03. 

10 Applicants respectfully submit that there is no motivation to combine the references. It is 

well settled that an obviousness rejection is improper unless the prior art relied upon suggests the 
proposed combination. See In re Bond, 910 F.2d 831, 15 USPQ2d 1566 (Fed. Cir. 1990). 
Indeed, the Examiner "has the burden to show some teaching or suggestion in the references to 
support their use in the particular claimed combination." SmithKline Diagnostics, Inc, v. Helena 

15 Laboratories Corp., 859 F.2d 878, 887, 8 USPQ2d 1468, 1475 (Fed. Cir. 1988); see also, In re 
Mayne, 104 F.3d 1339, 1342, 41 USPQ2d 1451, 1454 (Fed. Cir. 1997) ("When relying on 
numerous references or a modification of prior art, it is incumbent upon the examiner to identify 
some suggestion to combine references of make modification."). A finding of obviousness is not 
warranted if, as in the present case, there is an absence of such teaching, suggestion or 

20 motivation. See Gambro Lundia AB v. Baxter Healthcare Corp,, 1 10 F.3d 1573, 1579, 42 

USPQ2d 1378, 1383 (Fed. Cir. 1997). The prior art references relied upon by the Examiner fail 
to provide any teaching, suggestion or motivation for the combination asserted by the Examiner 
in rejecting the pending claims. "Obviousness cannot be established by combining the teachings 
of the prior art to produce the claimed invention, absent some teaching or suggestion supporting 

2 5 the combination. Under section 103, teachings of references can be combined only if there is 
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some suggestion or incentive to do so," ACS Hospital Systems Inc, v. Montefiore Hospital 732 
F.2d 1572, 1577, 221 USPQ 929, 933 (Fed. Cir. 1984). 

More specifically, Applicants respectfully submit that there is no motivation for the 
combination of Walker in view or Ghouri. In the present rejection, the Examiner stated, with 
5 respect to the combination of Walker in view of Ghouri that "it would have been obvious to a 
person of ordinary skill in the art at the time the application was made, to know that Walker 
would use the Ghouri system to display to users a list of different dealers or manufacturers of 
users' selected products." See Office Action, page 4. 

Applicants respectfully submit that the proffered motivation is improper. Walker 
1 0 discloses a method wherein an individual retailer can increase the excitement associated with the 
shopping experience. The increased excitement attracts a greater number of customers capable 
of purchasing items at the retail store. These customers, in turn, are induced to purchase some of 
the retail storeys products, increasing the overall profitability of the retail store. 

To increase the excitement associated with shopping, a customer has the option to win a 
1 5 product firom a retail store outright for a small percentage of the item's cost. Alternatively, a 

customer can apply the cost associated with winning the product as a credit towards the purchase 
of the desired item. The product can be manufactured by a third-party, however, it must be 
offered for sale at the retail store for it to generate customer excitement, and in turn, increased 
profits. 

2 0 Ghouri discloses a method wherein a user customizes a product, such as an automobile, 

by using a program which is accessed fi;om the Internet. After customizing the product, the user 
stores the results in a database for a fee. After the information is stored and the fee is paid, a 
notification is sent to multiple participating retailers of the customizable product. The retailers, 
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in turn, offer the product to the user for a specified price. Each retailer has access to the other 
offers, and can modify its offer accordingly. For example, if the retailer wants to sell the item 
but does not have the lowest offer, it may lower the asking price for the product to make it more 
attractive for purchase by a user. The system, known as a reverse auction, is designed to provide 
5 the user with the lowest possible price for a particular product. As a result, a retailer who uses 
the Ghouri system will actually receive less profit for a product than it normally would. 

As a result. Applicants respectfully submit that the references teach away from each 
other. As such, they are not combinable. For example, the Walker reference results in increased 
profits for a single retail store, while Ghouri teaches a system that is designed for use by multiple 

10 retailers which results in lower profits by the retailers via lowered prices to the consumer. 
Accordingly, one of ordinary skill in the art would not be motivated to combine the two 
references. In addition, the cited references provide no other motivation or incentive for the 
combination suggested by the Examiner. Therefore, the obviousness rejection could only be the 
result of a hindsight view with the benefit of Applicant's specifications. This type of analysis is 

15 inappropriate: 

"To draw on hindsight knowledge of the patented invention, when the 
prior art does not contain or suggest that knowledge, is to use the invention as a 
template for its own reconstruction - an illogical and inappropriate process by 
which to determine patentability. The invention must be viewed not after the 
2 0 blueprint has been chrawn by the inventor, but as it would have been perceived in 

the state of the art that existed at the time the invention was made." Seasonics v. 
Aerosonic Corp. 38 USPQ 2d 1551, 1554 (1996) (citations omitted). 

Accordingly, the combination advanced by the Examiner is not legally proper ~ on 

2 5 reconsideration the Examiner will undoubtedly recognize that such a position is merely an 

"obvious to try" argument. 
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At best, it might be obvious to try such a modification, but of course, "obvious to try" is 

not the standard for obviousness under 35 U.S.C. § 103. Hybritech, Inc. v. Monoclonal 

Antibodies, Inc., 231 USPQ 81, 91 (Fed. Cir. 1986). 

Under the circiunstances. Applicants respectfully submit that the Examiner has 

succumbed to the "strong temptation to rely on hindsight." Orthopedic Equipment Co. v. United 

States, 702 F.2d 1005, 1012, 217 USPQ 193, 199 (Fed. Cir. 1983): 

"It is wrong to use the patent in suit as a guide through the maze of prior 
art references, combining the right references in the right way so as to achieve the 
result of the claim in suit. Monday morning quarter backing is quite improper 
when resolving the question of non-obviousness in a court of law." Id. 

Applicants submit that the only "motivation" for the Examiner's combination of the 
references is provided by the teachings of Applicant's own disclosure. No such motivation is 
provided by the references themselves. Therefore, the rejection should be withdrawn. 

Further, if the references were combined using the rationale proffered by the Examiner, 
Walker would be rendered inoperative for its intended purpose. According to the Examiner, "it 
would have been obvious to a person of ordinary skill in the art at the time the application was 
made, to know that Walker would use the Ghouri system to display to users a list of different 
dealers or manufacturers of users' selected products." See Office Action, page 4. However, 
such a combination would result in a state where Walker competed with itself by offering 
products sold by the competition. Accordingly, the system of Walker will not operate as 
intended, by offering its products with the added incentive of a chance to win a product, but 
rather would allow users the opportunity to win a product without the benefit of a possible sale, 
which may go to the third party vendor. Indeed, the Examiner admitted that such a combination 
"would show to users the best dealers or manufacturers' offers of products selected by users." 
See Office Action, page 4. 
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It is well settled that "if a proposed modification would render the prior art invention 
being modified unsatisfactory for its intended purpose, then there is no suggestion or motivation 
to make the proposed modification." Manual of Patent Examining Procedure § 2143.01 
(citing In re Gordon, 733 F.2d 900, 221 USPQ 1 125 (Fed. Cir. 1984)). Since the Examiner's 
5 proposed modification of Walker in view of Ghouri would render Walker unsatisfactory for its 
intended purpose, there can be no motivation to combine the references. Therefore, the 
Examiner has failed to establish a prima facie case of obviousness and the rejections should be 
withdrawn. 

Even if the combination of Walker and Ghouri is proper, the combined references do not 
1 0 disclose the present invention as amended. The resuhing system of Walker in view of Ghouri 
would result in a system that provides a user with the opportunity to vsdn or directly purchase a 
particular product firom the party offering the product for sale. In addition, the combination 
would allow third-party vendors to compete with the individual retailer by offering the item 
directly to the user at a lower cost. 
15 In contrast, the present invention comprises an improved shopping search engine. When 

a user enters criteria related to a specific product, the search engine displays one or more third- 
party web pages that offer the particular product for sale. When the results are displayed, the 
user has the option to attempt to win the prize via one or more games of chance. Alternatively, 
the user can simply click on one of the third-party vendor's links and purchase the product. Both 
2 0 options are available to the user from one interface immediately after generating the appropriate 
search. If the user wins the product, the search engine purchases the product fi-om the third-party 
vendor on behalf of the user. As a resuU, the present invention does not directly offer products 
for sale. 
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In addition, the present invention merely lists third-party vendors who offer the product 
that a user wishes to purchase and/or win. It does not directly offer products for sale to a user, 
nor does it allow third-party vendors to compete with each other via a reverse auction as required 
by Ghouri, Neither Walker nor Ghouri discloses a search engine which provides the user with 
5 an opportunity to purchase the product from a third-party vendor as required by the amended 
claims. Instead, Walker discloses the direct sale of a product which can be manufactured by 
third parties by an individual retailer. Ghouri requires that the third party vendors offer the 
product directly to the consumer. It does not allow the consumer to purchase the product in 
response to a search query. Rather, a user of the Ghouri system must wait until she repeives an 

10 offer for the desired product. Since Walker and Ghouri, individually and in combination, fail to 
disclose the present invention as amended. Applicants respectfully submit that the Examiner's 
rejection under 35 U.S.C. § 103 is improper and should be withdrawn; 

Further, the present invention does not require the user to input any sensitive personal 
information to win the item sought. The systems of Ghouri and Walker require the end user to 

1 5 enter information related to the user's name, address, and credit card information, which can be 
tracked by marketing agencies and the like to determine a user's buying tastes, etc. As a result, 
the user frequently receives unwanted promotional materials based on the inputted information. 
In contrast, the present invention does not require the user to input any sensitive personal 
information. A user of the present invention merely enters a contest with a predetermined 

2 0 winning percentage. Consequently, the user of the present information does not receive 
unwanted promotional materials and the like. 

Thus, the present invention for the first time discloses a novel search engine with an 
option to win the item sought. This represents a vast improvement over the prior art. Further, 
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the cited references neither teach nor suggest the novel and non-obvious features of this 
invention. 

5 



10 



15 
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CONCLUSION 



Applicants submit that the specification, drawings, and ail pending claims represent a 
patentable contribution to the art and are in condition for allowance. No new matter has been 
added. The claims have been amended merely to clarify the novel features of the current 
invention and are in no way related to patentability. Early and favorable action is accordingly 
solicited. 

Respectfully submitted. 
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DETAILED ACTION 

1. Claims 1-30 have been examined. Application 09/759,103 (SEARCH ENGINE 
PROVIDING AN OPTION TO WIN THE ITEM SOUGHT) has a filing date 01/12/2001. 

Response to Amendment 

2. In response to Non Final Rejection filed 12/30/2004, the Applicant filed an 
Amendment on 03/30/2005, which amended claims 1, 9, 10, 14. 15, 19, 21. 22, 26, 29 
and 30. Applicant's amendment overcame the Section 112 rejection. 

Claim Rejections - 35 USC § 103 

3. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 
obviousness rejections set. forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior ait are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

Claims 1, 2, 7-10, 12-15. 17-25 and 27 are rejected under 35 U.S.C. 103(a) as 
being unpatentable over Walker (US 2003/0054888) in view of Ghouri (US 
2002/0082978). 

As per claims 1 0 and 20-22, Walker teaches: 

A method of providing a user with a game of chance, the method comprising: 
receiving electronic signals representing at least one search parameter 
descriptive of a product (see Walker paragraph 39); 

transmitting electronic signals representing at a least one product, a price of the 
product (see Walker paragraph 39). Walker does not expressly teach and a third-party 
dealer of the product. However, Ghouri teaches a system that searches for dealers of 
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products selected by users (see paragraphs 22 and 23). Walker also teaches in figure 
6, third party manufacturers of products (see "Campbell's, Volvo, son/). Therefore, it 
would have been obvious to a person of ordinary skill in the art at the time the 
application was made, to know that Walker would use the Ghouri system to display to 
users a list of different dealers or manufacturers of users' selected products, which 
users would like to play games to win said selected products. This feature would show 
to users the best dealers or manufacturers' offers of products selected by users, 

automaf/ca//y transmitting electronic signals representing at least a first option for 
the user to play a game to win the product without the user first making any payment 
(see Walker paragraph 130), or requesting the first option and a second option to 
purchase the product (see Walker paragraphs 34; 149); 

if the user chooses to play the game: 

electronically calculating a probability of winning the product by the user, 
electronically generating a pseudo-random outcome corresponding to the calculated 
probability of winning (see Walker paragraph 144); and 

in response to a winning pseudo-random outcome, purchasing the product for 
the user (see Walker paragraph 145); 
and 

if the user chooses to purchase the product instead of playing the game: 
directing the user to a web site which sells the product (see Walker paragraph 
34.149-151); 

As per claim 1 . Walker teaches: 
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A method of providing a user with a game of chance, the method comprising the 
steps of: 

receiving electronic signals representing search parameters descriptive of a 
product or service (see Walker paragraph 39); 

transmitting electronic signals representing dealers in the product or service and 
associated prices (see Walker figure 6). Walker does not expressly teach dealers. 
However. Ghouri teaches a system that searches for dealers, of products selected by 
users (see paragraphs 22 and 23). Walker also teaches in figure 6, third party 
manufacturers of products (see "Campbell's, Volvo, sony"). Therefore, it would have 
been obvious to a person of ordinary skill in the art at the time the application was 
made, to know that Walker would use the Ghouri system to display to users a list of 
different dealers or manufacturers of users' selected products, which users would like to 
play games to win said selected products. This feature would show to users the best 
dealers or manufacturers' offers of products selected by users. 

automatically providing the user an option to play a game to win a selected 
product or service without the user first making any payment (see paragraph 130) or 
requesting the option (see paragraph 34; 149); 

electronically calculating a probability of winning the selected product or service 
by the user (see paragraph 144); 

electronically generating a pseudo-random outcome corresponding to the 
calculated probability of winning (see paragraph 1 45); and 
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in response to a winning pseudo-random outcome, purchasing the selected 
product or service for the user (see paragraph 145). 
As per claim 1 5, Walker teaches: 

A method of providing a user with a game of chance, the method comprising the 
steps of: 

receiving electronic signals representing search parameters descriptive of a 
product (see Walker paragraph 39); 

transmitting electronic signals representing a plurality of different dealers and 
associated prices charged by each of said different dealers for products identified in 
response to said at least one search paramater (see Walker figure 6), Walker does not 
expressly teach dealers. However, Ghouri teaches a system that searches for dealers 
of products selected by users (see paragraphs 22 and 23). Walker also teaches in 
figure 6. third party manufacturers of products (see "Campbell's. Volvo, sony"). 
Therefore, it would have been obvious to a person of ordinary skill in the art at the time 
the application was made, to know that Walker would use the Ghouri system to display 
to users a list of different dealers or manufacturers of users' selected products, which 
users would like to play games to win said selected products. This feature would show 
to users the best dealers or manufacturers' offers of products selected by users. 

automatically providing the user an option to play a game to win a selected 
product or service without the user first making any payment (see Walker paragraph 
130) or requesting the option (see Walker paragraph 34; 149); 
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electronically calculating a probability of winning the selected product or service 
by the user (see Walker paragraph 1 44); 

electronically generating a pseudo-random outcome corresponding to the 
calculated probability of winning (see Walker paragraph 145); and 

in response to a winning pseudo-random outcome, purchasing said selected one 
product from a corresponding dealer for the user (see paragraph 145). 

As per claims 7, 1 2 and 1 7, Walker teaches: 

The method of claim 10, comprising calculating a probability of winning based on 
at least a current budget (see Walker paragraph 144). 
As per claims 8, 1 3 and 18, Walker teaches: 

The method of claim 10, comprising calculating a probability P of winning based 
on a total number of game players (see Walker paragraph 110). 
As per claim 23, Walker teaches: 

The method for providing a user an opportunity to win a product or service of 
claim 22 further comprising the step of purchasing the selected product or service for 
the user if the outcome for the play of the game is a win (see Walker paragraphs 129- 
131). 

As per claim 25, the same rejection applied to claims 7-8 is applied to claim 25. 
As per claims 2, 24 and 27. Walker teaches: 

The method of claim 1, wherein the probability of winning on successive plays of 
the game increases with the value derived from the user's interaction with the system 
(see Walker paragraphs 26 and 89). 
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As per claims 9, 1 4 and 1 9. Walker teaches: 

The method of claim 10, comprising calculating a probability P of winning based 

on: 

P = P3!Ps!Pai+Pu 
N 

where: 

Walker does not expressly teach Pa is a probability factor that varies with the 
cost of the selected product in relation to the total cost of all products available. 
However, it would have been obvious to a person of ordinary skill in the art at the time 
the application was made, to know that as the value of a prize approaches the total 
budget of a game of chance system, the more difficult would be the probability of 
winning a grand prize (see paragraph 143). 

Pt is a probability factor that varies with a current prize budget (see Walker 
paragraph 118-119); 

Pm is a probability factor that varies with a ratio of the current prize budget to a 
total amount of funds received (see Walker paragraph 118-11 9); 

Pu is probability factor that varies with the user's behavior during a user session 
(see Walker paragraph 88); and 

N is a number of current users (see Walker paragraph 110). 

Claims 3-5 and 29 are rejected under 35 U.S.C. 103(a) as being unpatentable 
over Walker et al (U.S. 2003/0054888) In view of Ghouri (US 2002/0082978) and further 
in view Yoseloff (U.S. 6,331 ,143). 

As per claims 3 and 29. Walker teaches: 
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The method of claim 1, wherein the pseudo-random outcome is indicated by 
displaying a user chosen number and a comparison number, such that a winning 
outcome is indicated by displaying a comparison number that matches the user-chosen 
number, and a losing outcome is indicated by displaying a comparison number that 
does not match the user-chosen number. However. Yoseloff teaches about a system 
where a player selects a number and the system generates a random number, and a 
winning outcome is indicated if the user-chosen number matches the system generated 
random number (see column 8, lines 35-50; column 7, lines 50-64; column 3, lines 35- 
62). Therefore, it would have been obvious to a person of ordinary skill in the art at the 
time the application was made, to know that the Walker system would allow customers 
to play a game where the user would choose a number and the system would generate 
a random number, and where the customer would win a prize when the user-chosen 
number matches the system generated random number, as taught by Yoseloff. This 
feature would give custonners an incentive to visit the retailer site as customers would 
have the opportunity to win products by playing games, without losing anything if the 
customer does not receive a winning outcome. 

As per claim 4, Walker teaches: 

The method of claim 3, wherein an increased probability of winning on 
successive plays of the game is indicated by displaying a comparison number having at 
least one digit matching the corresponding at least one digit of the user-selected 
number. Yoseloff teaches about the different probabilities associated with matching a 
one or more digits number chosen by a user with a random number generated by a 
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system (see column 8. lines 6-65). Therefore, it would have been obvious to a person of 
ordinary skill in the art at the time the application was made, to know that a user would 
use the Walker system would select a product and would play a game to have the 
opportunity to win the product and to win the game and the product the user would 
choose a number and the system would generate a random number where the winning 
outcome would be determined if at least one digit of the user-chosen number matches 
at least one digit of the system generated random number, as taught by Yoseloff. This 
feature would give customers an incentive to visit the retailer site as customers would 
have the opportunity to win products by playing games without losing anything if the 
customer does not receive a winning outcome. 
As per claim 5, Walker teaches: 

The method of claim 3, wherein the probability of winning is different than one 
divided by ten raised to the power of the number of digits in the comparison number. 
However, Walker teaches that the probability of receiving a winning outcome varies with 
customers, where loyal customers would have a higher probability of receiving a 
winning outcome and winning the product than other customers that are not as loyal to 
the provider of the products (see paragraph 26). Therefore, it would have been obvious 
to a person of ordinary skill in the art at the time the application was made, to know that 
Walker would vary the probability of receiving a winning outcome based upon the 
customers loyalty to the retailer and. therefore, the probability of winning the game 
would be different than one calculated with probabilistic method such as one divided by 
ten raised to the power of the number of digits in the comparison number. Walker" would 
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give a higher probability of winning the game to a loyal customer to thank him or her for 
being a loyal customer, which would serve as an incentive to continue visiting the shop. 

Claims 6. 11. 16. 26 and 28 are rejected under 35 U.S.C. 103(a) as being 
unpatentable over Walker et al (U.S. 2003/0054888) in view of Ghburi (US 
2002/0082978) and further in view of Angles et al (U.S. 5.933.81 1). 

As per claims 6, 1 1 , 1 6. 26, 28 Walker teaches: 

The method of claim 10, but fails to teach comprising providing the user with an 
opportunity to increase the chances of winning on successive plays of the game by 
performing a task for which a third party, such as a game provider, provides 
compensation. However, Angles teaches a system where users are compensated for 
viewing sponsors' advertisements (see column 16, lines 38-45). Therefore, it would 
have been obvious to a person of ordinary skill in the art at the time the application was 
made, to know that users of the Walker system would be compensated for the viewing 
of selected sponsors' advertisements independently of the purchase of the advertised 
product or service, as taught by Angles and these compensations would allow users to 
play games to win the sponsors' advertise products, as taught by Walker. 
Compensating users for viewing advertisements would be a good business decision as 
this would increase the probability that users would view the sponsors' advertisements 
and would play to win the advertise products, therefore increasing customer traffic and 
customer loyalty. 
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Claim 30 is rejected under 35 U.S.C. 103(a) as being unpatentable over Walker 
et al (U.S. 2003/0054888) in view of Ghouri (US 2002/0082978) and further in view of 
Angles et al (U.S. 5.933,81 1 ) and Yoseloff (US 6.331 .143). 

As per claim 30. Walker teaches: 

The method for providing a user an opportunity to win a product or service of 
claim 29 but fails to teach wherein the user can increase the probability of winnirig the 
product or service by participating in an online survey for an advertising sponsor. It 
would have been obvious to a person of ordinary skill in the art at the time the 
application was made, to know that sponsors would compensate users for viewing the 
sponsors' advertisements or for participating in the sponsors' online surveys. Sponsors 
would compensate users by allowing the users to play games to win the sponsors' 
products. 

Response to Arguments 

4. Applicant's arguments filed 03/30/2005 have been fully considered but they are 
not persuasive. The Applicant argues that Walker does not teach that a user is 
automatically provided with an option to play a game to win a selected product or 
service without requesting the option. The Examiner answers that Applicant's figure 4 
teaches that a user has to click the hyperlink /'win if to play to win a product, so said 
user needs to make an request to play said game. Walker provisional (60/204.673) 
page 2. summary teaches "that the customer may be able to select one or more 
products (e.g., selecting on a web page, using a kiosk, scanning a barcode) that he 
wants to win and may try to win the product(s) through various games including slot 
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machine, video poker, roulette, etc... A benefit of embodiments of the present invention 
is that the excitement of gambling may be added to shopping, allowing the customer to 
win any item of the customer's choice. Adding the excitement to shopping may be able 
to inaease sales for a particular retailer**. Therefore, Walker teaches that a user makes 
a request to win products and therefore, teaches the Applicant's claimed invention. 

The Applicant argues that Walker does not teach automatically transmitting 
electronic signals representing at least a first option for the user to play a game to win a 
product without the user first making any payment. The Examiner answers that Walker 
teaches in paragraph 130 "An alternate from of entry may also comprise signing one's 
name, providing a fingerprint, or simply asking to play the game for free. Therefore, 
Walker teaches at least a first option for the user to play a game to win a product 
without the user first making any payment. 

The Applicant argues that Walker does not teach the option of purchasing of a 
product as an option to playing a game to win the prize. The Examiner answers that 
Walker teaches in paragraph 34 that "retail stores also include Websites in which 
descriptions and visual representations of products for sale may be viewed by 
customers and through which the customers may purchase one or more products for 
sale". Therefore, Walker gives customers the option of being directed to a merchant's 
website and purchase merchant's products, without the need to play a game to win said 
product. 

The Applicant argues that Walker does not teach "probability factor that varies 
with the user's behavior occurring during a user session because Walker teaches that a 
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customer rating is associated with customer's purchasing history. The Examiner 
answers that Walker teaches that a customer may pay a fee in order to be associated 
with a particular rating (see paragraph 88), Therefore, if during a user session a 
customer pay a bigger fee, said customer based upon said behavior would receive a 
higher rating and a higher probability of receiving a winning outcome. 

The Applicant argues that Walker does not teach the probability of winning on 
successive plays of the game increases with the value derived from the user's 
interaction with the system. The Examiner answers that Walker teaches in paragraph 89 
that a probability may be determine based on a customer history or receiving winning 
outcomes stored in the customer database. Therefore, Walker teaches that the 
probability increase with the value derived from the user's interaction with the system. 

Conclusion 

5. THIS ACTION IS MADE FINAL. Applicant is reminded of the extension of time 
policy as set forth in 37 CFR 1 .136(a). 

A shortened statutory period for reply to this final action is set to expire THREE 
MONTHS from the mailing date of this action. In the event a first reply is filed within 
TWO MONTHS of the mailing date of this final action and the advisory action is not 
mailed until after the end of the THREE-MONTH shortened statutory period, then the 
shortened statutory period will expire on the date the advisory action is mailed, and any 
extension fee pursuant to 37 CFR 1.136(a) will be calculated from the mailing date of 
the advisory action. In no event, however, will the statutory period for reply expire later 
than SIX MONTHS from the mailing date of this final action. 
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Any Inquiry concerning this communication or earlier communications from the 
examiner should be directed to DANIEL LASTRA whose telephone number is 571-272- 
6720. The examiner can normally be reached on 9:30-6:00. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor. ERIC W STAMBER can be reached on 571-272-6724. The Right fax 
number of the Examiner is 571-273-6720. 



Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more infornration about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). 




Daniel Lastra 
May 30. 2005 
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IN TH E UNTTED STATES PATENT AND TRADEMARK OFFICE 
In re application of: ) Examine Daniel Lastra 

Caark,ctal ) Group Art Ifait: 3622 

Serial No: (9/759,103 ) Qmfimution No.: 1839 

FUed: January 12,2001 ) Attoniey Docket No,: P166 1010 J 

For Seareh Engihe Providing an Option to Wht the IteniSoiq;lit 

! PRE-AFFE AL BRIEF REQUEST FOR REVIEW 

Mail Stop AF 
Commissioaer for Patents 
P.O. Box 1450 
Alexandria. VA 22313-1450 

Sin : 

In response to Hie Examinei^ Final Office Action mailed June 27, 2005, for the above- 
idoitified patent aiq)lication. Applicants submit the fbllowtng aiguments in conjimction with ttds 
Pre-^peal Request for Review. 

The Examiner's rejection of claims 1, 2, 7-10, 12-15, 17-25 and 27 under 35 U&C lQ3(a) 
as unpatentable over Walker, et aL (U.S. 2003/0054888) in view of Oumri et al 
(2002AH)82978)i8iqeiior. 

The Examiner's ability to use either the WaBoer, et aL or iha Ghouri, et oL piKHrfwM? 
applications is pmlicated on the &ct that both claim priority to provisional patent applicatkms 
that were filed before Applicant's patent application was filed on Jamiaiy 12, 2001 . hi order to 
use either of these ^lefbreoces as prior art based on. earlier filed provisional applications, the 
provisional a|iplications themselves must teacii flmt which Oie Examiner relies iqson for showii^ 
aspects of the Applieants^ claimed invention in the pubb'shed applications of Walker, et aL Boi 
Ghouri, etoL ItisaneiiorfortheExanmiertorelyonteachitigsofthepiiblidied^^ 
were not also in the provinonal qipUcations 6om yAnch the published i^lications claim 
priority. 
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Regarding dam 10, the Examiner stated at page 3 of ^ office action mailed June 27, 200S 
that Walker teache^ "^automatically transmitting electronic signals represmting at least a first 
option for the user tb play a game to win the product without the user first maldng any payment 
(citing Wdlker, paragraph 130) or requesting the first option and a second option to purdiase the 
prodocT (citing Walker^ paragraphs 34, 149). Applicants* argoments are SoRmd in the 
ammdment response filed March 30, 2005 at pages 15-16. Spedfically, Applicants argue thai the 
statement in Walker, et al provisioiml patent qiphcatiom 60/204,763, tiiai the customer rnay be able 
to play fix fiee for a limited number of plays (abemate method and use 1 3 on page 6 of 8) does not 
conshtute ateachipg of this particular daam step. 

This isolated statement does not constitute a teaching or sugg^on of an automaticaUy 
transmitted option to play a game to win a product without making any payment or first requestiog 
the q>tion. Fig8. 6, 7 and 9 in flie Walker proviaonal qn>lkation each show ttie stq) of recei^g 
p^ment ora wagear before executmg the game. Fig. 8 does not egq^licidy show a stqi of payment* 
but die text describing the point<<>f-«ale(POS) view depicted is this fi^ 8 
of 8 that **[f the product has been wtm, provide for no odditiona) payment, o&erwise credit towards 
payment at least some portion of the amount previously spent by the customer wbm txyiog to win 
tbeproduct** 

FiiftfiermrYTft, friift Pxnmmt-r i^Mnni rftly nn »T%ft frftarliinga nf paragrapti 130 of the Walker, et oL 

published s^ypUcation ^ch describes altemate foms of entry mto a game since fbere are no 
oounteipart teachii^ in the Walker provisicnial application. However, even if Ihese teachif^gs ccmki 
be applied, the att^tiate finms of entry into a game to play for a product Aat are described in 
par^gra^ 130 are ia>t a tfiirJiing or suggestion of automatically transmitting eJectroiuc signals 
representrng an option to play to win a product wi diout first requestor an option to play. Theiefim, 
ft was an error to use jthe teachings of fliis paragraph in the rejection of claim 10. 

Applicants* arguments oonoexnii^ fite teachings of paragraph 149 are found on page 16 of 
Applicants' March 30, 2005 amoidment resposise. As noted therein. Walker teaches that the 
castorna- pays for the product befiire playing a game to win the same product la the related 
flowchart of Fig. 10,ihere is no ^piction of (firecting aci]stoitt9 to aweb site to buy aproduct As 
shown in Fig 10, the customer p^ fibr the product^ then requests to play the game to win the 
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product However. en the step of requesting to play th^ 

specification of the ^roviaicBial plication. Hierefoie, it was an error to use the teachiqgs of this 
patagFBph in the rejection of clainL 10. 



Farther regardii^g daim 10, the Examiner stated ar page 3 of die Office Action mailed June 27. 
2005, that Walker teaches "if uso- chooses to purchase a product instead of playing the game: 
directing the user to a wehsite which sells &e iffoduct," citmg (Totter paragra|dis 34^ 149 - 15L 
ApplicanTs aigumentB are found la fb6 Amendment response filed Match 30, 2005, at pagea 16 - 
17. As noted therein paragiBphs 149- 151 andFig. 10 of ffWfer, «r al describe a process in 
which a customer selects a product payment is received for the product, and the customer requests 
to play a game for the product 

Di parag^h 150, Walker, et oL teaches that selection of the product is received by a POS 
tennmal in response* to a bar code scanner scanning a bar code coite^ondmg to the product. 
Paragraph 151 tcadies fiiat payment for tiie product is received usii« a payment identifier 
associated witti the customer identifier received by the custcmier input/initput device or dnough 
manual input by the customer using the customer mput/output device. As shown in Fig. 10 of 
Walker, et aJ,, after 4| customer selects and pays for the product, he then requests to play a gama 
to either win the product or have a portion of tiie fee for playue the game credited to the 
customer. There is no teaching in Waiker^ et aL of directing the user to a website that seUs a 
product if a user diooses to purchase a product instead of playing the game when presented with 
the alternative optiona. In Applicants' invention, the user has the sekxaable op^^^ 
product or to buy the product IfOie user decides to buy the product, a hyprfink takes the user to 
the product providei*8! website in order to purchase the product 

With finther regsjrd to the teachings of paraphs 149 -151 of WaOer, et aL, the closest 
corresponding teachii^ are found m the provisional application in Figs. 8 - 9, the correspoaiding 
descr^tion of Fig. 9 page 7 of 8 of theprovisianal q>plication, and the desa^on of the POS 
view on page 8 of 8 <^ the provisional application. Note that the descr^rtion of Fig. 9 is "a flow 
chart of the exemplary method performed by the control program in an embodiment where the 
customer punJiascs the item the customer wishes to win before tryi^ Ihese h 

no teochipg in the Walker, et al provisiona] plication of the customeMcmally reouestfaig an 
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option to play the gs me. Therefore, it was mmor to iise the teanhrngs oftfaese paragraphs in the 
rejection of claim 10, 



Gatms I, IS, 21 and 22 each include the limitation of automatically providing the user with 
an option to play the game to win a selected product or service without the user first makzi^ aziy 
payment or lequestiag the option. The Examiner used the same basis for rejecting these claims 
as he did for claim 10. As argued above, it was an enor for the Examiner to apply the ffwrhings 
of die Walker, et al, published patent qiplicadon for teaching ttiat were not found in the 
provisional patent appIicalicHL Therefiire, the rgections of claims t, 10, IS» 21 end 22 are each 
based on teachmgs- in tbe Walker, et a/, published qiplication that are not found in the 
provisional patent applicatioii. 

Further regaiding claim 1, the Examiner stated at page 4 of the Office Action mailed June 
, 27, 2005, that GhourU ^ at. teaches "transmitting electronic signals representing dealers in the 
I»oduct or service and associated prices. The Examino^ stated that Ghouri, et oL teaches a 
system diat searchei for dealers of products selected by users, citing paragraphs 22 and 23* 
i^ipKcanta* arguments conceniing GhtmrU et dL are found art p^ 18 of die Amendment 
response filed March 30, 200S. Aldkough Applicants* arguments were made with reqiect to the 
Examino'^s rejection of claim 20, they are also applicable to clahm 1, 15 and 2L Ghouru et al. 
teaches an interactive system whidi provides customers with comprehensive information about a 
plurality of products end any associated customizable featares, fiirther providing a forum for 
conducting a reveree auction where sellers of products, exactfy or closely tnntfthing those sought 
bythecustooier, Md&r that cnstornei'sbusiiiess (paragraph 22). GAouri ol forthcr teaches an 
interactive system and method for customizir^ an automobile through an interactive, online 
automobile oonfiguration pn^gram, which may be electronically integrated and configured with 
dealers^* inventory, and subsequently soliciting bids for the customer^ automobile fiom a plurality 
of automobile dealerships over a distributed computing network (paragraph 23). As stated in 
paragrEq)h 66, requesits for new bids are (raiisrm'tted, pre&rabiy with electromc 
system siqTport group and the part'dpatizi^ dealers. Dealers can access the system oTGhowi, et 
aL and submit a bid fbat the customer can craszder The customer must select a bid before 
receiving dealer contact inforniationOpar^raph 74). Fig. 20 illustrates a sample bid remits page; 
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Fig. 21 illustrates a }id comparison page; Fig. 22 illustrates the bid acceptance page. Only after 
accepting a bid does the customer obtain any dealer infi>nnatiQn. This does not represent a 
teaching of transmitting electronic signals rq)resenting dealers in the product or service and 
associated prices as claimed in claim 1. Therefore* it was an error to apply the teachings of 
GhourU et aL directed to a reverse auction for a customizable product in rejecting claim 1. 
Claims 15 and 21 boft include the limitation of transmitting electronic signals representii^ a 
phirality of dealers and associated prices charged by each of the dealers. TherefOTo, for die same 
reasons as ibr claim ^1, it was an oror fin- the Examiner to qiply the teachings of Ghouri, etaLin 
the rejection of claims 15 and 21, The Examiner has also failed to provide copies of the twelve 
web pages and thirty-five page technical desmption that are part of the Ghouri, et aL provisional 
qiplicatian. Thus i^hcants are imable to ascertain which ^^^^^^ff^ of the Ghotai, et aL 
published applicatioa can be applied as prior art 

In view of the abovej it is submitted that die Examina^ rejection of indqiendent clahns 1, 
10, 15, 21 and 22 was tn error because it was based on the Walker, et at. published patent 
qyplication filed after the present application, and relying on teachings not found in the 
oorxespondiiig provisional patent application and consequently not q)plicable as prior art 
Fuidienttore, it was pn error to qiply the teachings otGhauri, el oil in the tqection of Claim I, 
15 and 21, since GhourL at, does not teach transmitting electronic signals representing dealers 
in file product or service and associated prices. 
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Document Code - AP.PRE.DEC 





Notice of Panel Decision from Pre-Appeal Brief Review 




This is in response to the Pre-Appeal Brief Request for Review filed 9/26/05 . 

1 . □ Improper Request - The Request is improper and a conference will not be held for the following 
reason(s): 

□ The Notice of Appeal has not been filed concurrent with the Pre-Appeal Brief Request. 
O The request does not include reasons why a review is appropriate, 

D A proposed amendment is included with the Pre-Appeal Brief request. 

□ Other: 

The time period for filing a response continues to run from the receipt date of the Notice of Appeal or from 
the mail date of the last Office communication, if no Notice of Appeal has been received. 

2. [El Proceed to Board of Patent Appeals and Interferences ~ A Pre-Appeal Brief conference has been 
held. The application remains under appeal because there is at least one actual issue for appeal. Applicant 
is required to submit an appeal brief in accordance with 37 CFR 41 .37. The time period for filing an appeal 
brief will be reset to be one month from mailing this decision, or the balance of the two-month time period 
running from the receipt of the notice of appeal, whichever is greater. Further, the time period for filing of the 
appeal brief is extendible under 37 CFR 1.136 based upon the mail date of this decision or the receipt date 
of the notice of appeal, as applicable. 

^ The panel has determined the status of the claim(s) is as follows: 

Claim(s) allowed: . 

Claim(s) objected to: . 

Ciaim(s) rejected: 1-30 . 

Claim(s) withdrawn from consideration: . 



3. □ Allowable application - A conference has been held. The rejection is withdrawn and a Notice of 
Allowance will be mailed. Prosecution on the merits remains closed. No further action is required by 
applicant at this time. 

4. □ Reopen Prosecution - A conference has been held. The rejection is withdrawn and a new Office 
action will be mailed. No further action Is required by applicant at this time. 
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